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CORPORATE INFORMATION
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CORPORATE INFORMATION
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CORPORATE INFORMATION
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MAJOR FINANCIAL INDICATORS AND KEY OPERATING DATA
TEYBREERTELEHE

KEY FINANCIAL DATA

FTENBRE
For the year ended 31 December
BZ12A3MALFE
2020 2019
20204 20194

Before After Before After

biological biological biological biological

assets assets assets assets

fair value fair value fair value fair value

adjustments adjustments adjustments adjustments

AREBEERAEBHN LABEERAERZ QABEFAEN 2NEEHAEBE

RMB’000 RMB’000 RMB’000 RMB’000

ARB T AR®TR ARBF T ARBF T

Revenue A 3,901,615 3,901,615 3,926,217 3,926,217

Gross profit E 702,051 402,039 1,221,460 428,415

Profit for the period B A 178,772 151,615 833,935 837,381
Profit attributable to the ~ AAR#EA A

owners of the Company & i — 152,640 — 837,522
Basic earnings per share 3 % & AN 2 7

(in RMB cents) (A R¥7) — 12.64 — 80.15

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A



MAJOR FINANCIAL INDICATORS AND KEY OPERATING DATA

KEY OPERATING DATA

FTEREHE
White-feathered broilers bred
BYR#ERES
unit: million birds
By BABE

115.8

101.7
A

Year ended 31 December 2019  Year ended 31 December 2020
EHZE2019%12A831H %£2020%F12831H
LFE LFE

White-feathered broilers slaughtered
AYREEEE
unit: million birds
By :B8E
104.3

90.7
I ‘\6 00’()0’0
D"

Year ended 31 December 2019 Year ended 31 December 2020
HZE2019%F12A831H HZE2020%F12831H
LFE LEFE

White-feathered broilers processed
APREMTE
unit: million kg
Bl BHETR
266.5

229.3

Year ended 31 December 2019  Year ended 31 December 2020
HZE2019F12A31H Z£2020%F12H31H
LEE LEE

B REERTELEHE

Sales volume of raw chicken meat products
THARRHEE
unit: million kg

B BEETR
1871

159.9

Year ended 31 December 2019 Year ended 31 December 2020
Z2019%12831H Z2020%12831H
LFE LFE

Sales volume of processed chicken meat products
AIMIHRAREREE
unit: million kg

B BETR

85.3
69.6
:c‘lrlﬁ o

Year ended 31 December 2019 Year ended 31 December 2020
EHZE2019%12831H EHZE2020%F12831H
LEE LEE

Sales volume of chicken breeds
HHEHE
unit: million birds

ESVANNEE % 3

60.4

Year ended 31 December 2019 Year ended 31 December 2020
HZE2019F12831H EZE2020F12831H
LEE LEE
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2020 MAJOR EVENTS
—R-EEAER

FEBRUARY
—

In February 2020, during the most
serious stage of the coronavirus
pandemic in China, Fengxiang pushed
through all difficulties and took practical
actions to support the front-line fighters
in Wuhan against the pandemic.

2020F2 AR BT B R ERBREMRE - A
HROEREH UNEERTHIERE

On 16 July 2020, Fengxiang (9977.
HK) was officially listed on the Stock
Exchange and entered the capital
markets. It opened a brand new
chapter for Fengxiang to integrate
global resources and wisdom to serve
consumers and reward our investors.

202057 A16 8 - Bl # Bk 15 (9977 .HK) IE
XEEBIH BAEATS - FAKRT
BHEBOEE2RERMNEZRBEER

EF OODEREENHNREE -

T =4 -

In April 2020, Fengxiang signed a new
"Strategic Cooperation Agreement" with
"Daily Fresh", the unicorn of Chinese
fresh food business, realising "alliance
between giants".

202048 - BIERMEFHEHER
AERIFREHIRTTE2H a
#H) EHR[REME] -

A
£
o

SHEHAREFTS
HEANG Ky
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>

In September 2020, Fengxiang Food
Development and Fengxiang Industrial,
subsidiaries of Fengxiang, received the
AEO advanced certification from the
Customs. This "green pass" for global
trade will provide a strong guarantee
for them to expand their international
market.

20204598 F IURBEHBRHD TEFAAE
HRMER BEEZERFRESERAEO
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OCTOBER

T i«’ B 1T

In October 2020, Fengxiang invited
Xu Weizhou to be the spokesperson
of its “iShape (& /)" brand. As a
result, Fengxiang formed the first
spokesperson matrix in the chicken
food field that straddles both sports
and arts with Wu Minxia, Wan Xi and
Xu Weizhou. The selection of highly
compatible spokespersons has helped to
rapidly increase the brand awareness of
“iShape(Z /%)" and further enhance its
leading position in the market.

20204F10 7 - B R D # G EF 2N H AE
HIEVIREREA -filt - By
TR TIARSE - BEMFRMERNE
ARERERE —ARBEXEMAHKREA

Bl -2ERANKEAREFHRIE
Tl % 2 E R R R T - RO — 0
RWIZHELESD -

2020 MAJOR EVENTS
“ECEFARER

DECEMBER
+=A

20

In December, 2020, the "iShape ({&
72)" brand chicken breast protein bar of
Fengxiang won the "2020 China Food
Seven Stars Innovation Award" for its
breakthrough in product concept and
innovation in scenario segmentation.

2020127 - Bl E T @@ B
EMAZAEBHERBIENERRRIA
FOG RN BRI - KET2020F B R &
ERI#E -

In November, 2020, the U.S. company
Cobb-Vantress,Inc., which accounts
for half of the global broiler breeder
industry, presented Fengxiang with the
"Best Performance of Parent Breeder
Flock" award for 2019 and 2020. Since
2016, when its breeding results won the
highest honor in the industry on behalf
of China for the first time, Fengxiang
has won the honor for five consecutive
years. This victory in breeding efficiency
means that Fengxiang not only has core
breeding technology that is difficult to
replicate worldwide, but also means that
the Chinese company has become the
absolute benchmark in the management
of the global broiler industry chain,
which will give the Chinese broiler
industry more power of discourse.

2020F11 A48 @ (EE 2 AHEBERITE
FETILMEBRMEQR @ RBEERGKHE
Z2019F F M2020F E M [ R B RIEH B
RIEEEMRE IR - B2016F K FEK
BERRTPEEARGEEERASS LB

K BEBDERSFEMZARE - B
EMEN2RIAER|  BEREFRFR
MTERFTHR %EW%’EM’E%%E’U%
PERZL B - BERE - PEARDERK
BT EIAHERREEMBHIERE
TERETESRLBSESHEEE

NOVEMBER
+- 5

In November 2020, Fengxiang Food, a
subsidiary of Fengxiang, was awarded
the "2020 Taishan Quality" certification,
and thus became the only meat product
company to receive this certification.

2020F11 A B R E T B R
MFEZOZOEJ* Z:J%u—lﬂuﬁrwunu ﬁﬁﬁﬂﬁt
QET%H&WMmm——%m@ﬁE
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CHAIRMAN’S STATEMENT
EESXIERES

FLYING WITH DREAM AND BEGINNING WITH
THE END IN MIND

Dear shareholders and investors,

| would like to extend my gratitude to all of you for your
unlimited trust and full support at such a critical stage where
Fengxiang has been experiencing transformation and upgrading.
Thank you for your support to the Group. | would also like to take
this opportunity to share the dream of myself and the management
of Fengxiang, that is, the type of company Fengxiang is growing
into and how Fengxiang is going to achieve so. Or simply, what
Fengxiang is and why.

Over the 30 years since my parents started this business in
1991, Fengxiang has gone through reforms and renewed itself.
In the past years, Fengxiang set foot on a new road, becoming a
leading exporter and retailer of white-feathered chicken products
in China.

Fengxiang’s vision is to become the best-quality chicken

brand in China and to bring health and joy to billions of families
and consumers.

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A

Mr. Liu Zhiguang
BEHRKE
Chairman
EEgER

LEgAE  UKRAR

BENEHHBRR  SUEHOREA:

ERFEAAROERER  RHFMANER
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—H@EBE - BeERTE RERMHE -

MHHRXRFF1991FFHEEEEEE 5305 -
BATEHEE BEARH HEOEFhLHFMMSG
TZRAZ RRTEEANBPEAERLAOR

BEOES RAETRREEANEARE -
RESREERAFPREMAEEMRE -



In the future, Fengxiang will take the lead in the following
aspects:

Capability in brand operation. The ultimate goal of
Fengxiang is to become a branded consumer goods company
in the field of quality protein products. Over the past decades,
we have successfully nurtured the “Fengxiang” brand, which
represents peace of mind and health. For many consecutive
years, it has been chosen by the State General Administration
of Sports— Training Council (HXRE E# B7I#k ) as the only
designated chicken product for the national athletes, and has
become the first choice of millions of families; in the past few
years, we have also successfully nurtured the “iShape ({2 /%)
brand, which represents health and beauty, and has become
the favourite of young people who intend to stay in good shape,
leading the ready-to-eat chicken breast segment. During this
process, it occurred to us that while all customers want a healthy
brand, their need for “healthy products” is rich and diversified.
As a result, we started to build a brand spectrum centered with
“healthy requirements” and continued to enrich it with features
such as “high nutrition”, “high function”, “pan-healthy” and “healthy
snacks”, so as to fulfill the diversified demands of consumers.
In the future, achieving value-added operation of the core brand
assets and tapping into the resource of consumers’ minds will
become the most essential part of our job and the key basis for a
series of our strategic decisions.

Capability in supply chain integration. Fengxiang has
30 years of experience in breeding white-feathered chicken
in Shandong, China, and especially has the most competitive
professional teams and talents in white-feathered chicken
breeding in China. From 2016 to present, we have received the
most important technical awards from Cobb-Vantress in the
whole world. This is the most solid quality foundation and cost
advantage that we rely on for survival and development. We are
determined to transform into a consumer goods company and
will no longer put the priority of our business development on the
chicken breeding. However, this does not mean we despise and
give up this inherent advantage of supply chain. We will replace
our self-built supply chain with partnership and transfer our own
technologies. From feeds, breeding, slaughtering and production,
to logistics, storage and transportation, we select strategic
partners, so as to amplify front-end capabilities, ensure quality
and cost control, and meet our larger marketing plans to follow.

Capability in R&D and marketing. Fengxiang has built
up a three-location R&D center system of “Tokyo + Shanghai
+ Shandong”, and in the past few years, it has achieved the
R&D, promotion, launch and market capture for products such
as iShape chicken breast (& 7 % ] 9 ), iShape protein bar

CHAIRMAN’S STATEMENT
EEEIRBEE

JRLRE AR R Z A AT 2 {75 T BRS AL AR 15 4B 5T
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LEEE ENRFMAAOMSEREL - EE
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B EEEEMBEMREINERAEXEEE
BEACH o BTRA - PR A 8 S5 & A T2 B & 5K
RARELHMEELE  UEEE] [SWHkl2NHzR
Bl EZTR] RMALETEHEERMEMmEIE
HEALKREARRERCBEEEZTLNHEER K
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MR BRAERMERIENTHESEL R
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MHMIEARBEROEBEELD - BI T B K2 &
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BREIAE RitasEL  Har - 5%
B -AE ZYFK BfE B BEHBAE
B RKAIHEE SN BRBIEMKANZE R
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CHAIRMAN’S STATEMENT
ESEIREEE

(B ¥ ZE A #), Yikou Buren sausage (— O T2 J5), salted egg
flavored chicken (i % = il & ZF) and chicken patty squares (%f
A /]NJ7). The “iShape (¥ )" brand, in particular, has made the
chicken breast, which was previously not fond of by Chinese
consumers, into a hot cake across all e-commerce platforms and
has been highly affirmed by many partners inside and outside the
industry, setting a new trend and standard for the industry. In the
future, Fengxiang will continue to focus on consumers’ needs,
increase investment in R&D and marketing, ensure the all-round
improvement in products, branding and marketing, and create the
ultimate supercalifragilisticexpialidocious consumers’ experience
in the retail market.

Capability in channel establishment and operation.
Currently, Fengxiang has essentially completed its deployment of
sales channels throughout the country. At the offline end, the first-
tier cities of China have witnessed the iShape series of products
joining hands with nearly 100 of China’s best distributors to tap
into 30,000 of China’s convenience stores and supermarkets. At
the same time, the Fengxiang series of products have entered
China’s leading food and beverage chains, convenience stores
and group purchasing customers, while also leveraging the
company’s channel expansion plan to gain momentum in third and
fourth-tier cities. At the online end, the iShape flagship e-shops
and the Fengxiang flagship e-shops have become the leaders in
terms of the chicken breast and chicken products, respectively,
and have both maintained high growth in the number and quality of
fans and members. As the market demands are further identified
and met, our goal is holding on to our favourable position on the
selected track to provide consumers with fast, right and heartfelt

services.

FEANKECHOHERA  TTEXTE2HEBRK B
BATOXRAIINEREZARBHNSESTE N
ERTTEERBENEE - 5K BHEBEEE
BRAEPHER MAEMBEMSHAORA BRE
MmN mENBEANELMRES  AETEM
ZHBREAFEER -

REZREE®) BHEEMCSKEATRT
BEATISHERBNME - E&HT - —&E™m &)
FINERCRKREFIARTERTNKLHERBHE
A BI30,000RE A EMIEmAEE: [BFF R E
mEADTHPEAERLENEREHLE  BHN/EME
ERBEF AEHCEDAGNREETTAEED
REZTARET - &R £ [ERIEEERIE ] E
BEMEEIRKRABERMAMBERRTNERE
MGENSERELELERFTIRER - HHBEE™
SEXNE-—FZRERNBE  HMANEEREME
BELRFBREANELES HEH/EEERHE
BRIE - - BRLROIRTS
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We hope, in inspect of raw material supply and production
capacity, we will always adhere to the bottom line of food quality
and safety, continue to maintain our strict standards for products
exported to the European Union and Japan and apply them to the
full range of our products, so that we will achieve a competitive
advantage in cost-effectiveness management in the B2B business,
and have sufficient, high-quality raw material supply and active
market choices in the B2C business.

We hope, with the fast growth in the next couple of years, the
“iShape (12 2)” brand will become a quality brand with the most
energy, influence and reputation on the chicken market of China
and help reshape a new “Fengxiang (/Bl1¥)", and Fengxiang Co.
will successively evolve into a brandnew consumer goods entity
that sets a benchmark for the traditional food companies in terms
of marketisation, digitalisation and horizontalisation.

CHAIRMAN’S STATEMENT
EXEIRBES

BMAL ERBHEEEELRZRIE K&
BTRMEERENESR HERBRMLORE
MAAMBERIRE  BZERARKMNERIER
EBMEB L ERBERABFINERLERED
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CHAIRMAN’S STATEMENT
ESEIREEE

This is the finishing line of our dream, yet the starting
line we set off as well. The Board of Directors, management,
managerial and technical backbone members and all employees
of Fengxiang have reached a basic consensus and are united as
one to work backward from the goal and carry out each of our
jobs accordingly. Our main work guided by this strategy has been
demonstrated in the 2020 Annual Report, and our plans in 2021
have also been elongated.

At the new start point, Fengxiang will begin with the end in
mind and remain true to our original aspiration. Facing the new
future, Fengxiang will fly with the dream and work hard to press
ahead.

We look forward to the recognition and support from our
shareholders and investors, so that we will make our common
dream in the business come true.

Thank You!
Shandong Fengxiang Co., Ltd.

Liu Zhiguang
Chairman of the Board of Directors

SHANDONG FENGXIANG CO., LTD. WWRBE#KRMGERA A

ERBRMOEERY  SHERMAUBNEBIE -
BEROMNEST TEE TREBNER 2
BET BEEREALE UTEREERE N
HEZAHK HAEZRMOE —IBIIE - 202056
FRPECERTE—HBII B2 THIEER
20214 1) T &T 8l th B 1t )5 M o

e BAERARANE AL AR
K- BFESAERE  WEEATTT -

HEGINEURRMKEANRR  BEXF
B RBEBRMARNEESMR -

el

LWRBEHEROGBERAF

EBEFELE
2IE %



MANAGEMENT DISCUSSION AND ANALYSIS

The following discussion and analysis also contain certain
amounts and percentage figures that have been subject to
rounding adjustments. Accordingly, figures shown as totals in
certain tables may not be an arithmetic aggregation of the figures
preceding them and all monetary amounts shown are approximate
amounts only.

COMPANY PROFILE

Introduction

Shandong Fengxiang Co., Ltd. (the “Company” or
“Fengxiang”, together with its subsidiaries, the “Group”) is the
largest white-feathered broiler meat exporter and the leading retail
enterprise of chicken meat products in the People’s Republic of
China (“PRC”), which was established as a joint stock limited
liability company in the PRC on 17 December 2010 and listed on
the Main Board of the Stock Exchange on 16 July 2020 (stock
code: 9977).

The Group is principally based in Shandong in the PRC
and produces chicken meat products substantially from white-
feathered broilers. The Group also manufactures and markets
a wide range of processed chicken meat products. The main
products include (1) processed chicken meat products; (2) raw
chicken meat products; (3) chicken breeds; and (4) others. The
Group also produces a small portion of chicken meat products
from Sichuan Mountain Black Bone Chicken bred in Sichuan, the
PRC, in which part of the production facilities are based. Apart
from its leading domestic market position in the PRC, the Group
has an established and growing export business supplying a wide
range of premium quality chicken meat products to overseas
customers in Japan, Malaysia, the European Union, South Korea,
Mongolia and Singapore. The Group’s white-feathered chicken
meat products are halal certified by adopting Islamic slaughter
rituals.

The Group adopts an integrated “poultry to plate” model which
enables it to control every stage of the poultry lifecycle, allowing
the Group to effectively manage quality and cost throughout the
process starting from the breeding of broilers to the distribution
and sale of chicken meat products.

BEEFNWR DN
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201012 A17AEREA R KEME (PR &R
MAERRAT @ W HR2020F 78168 EB < TER L
(B 1D 5% - 9977) o

AEBFZEMAFEILER  TEZEABRPRELE
EFAER - AEESTEERKEHEHSERNIHEAR
BT EBEMBREMNENIERNER  QEHEAR
TR)VEE R@EM AEE AR B EMII(E
DHEEREMN AL M) BEA)L S B %L E—
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MANAGEMENT DISCUSSION AND ANALYSIS

BEENWE DN

Business Segments
Raw chicken meat products

The Group offers raw white-feathered chicken meat products,
which include whole frozen chickens and chicken portions, such
as chicken wings, chicken breast, chicken drumsticks, chicken
drumettes, bone-in chicken thighs, boneless chicken fillets,
chicken head, chicken feet and chicken legs. The Group’s broilers
are then cut into portions according to its internal or customers’
requirements, which will be chilled or frozen depending on the
product nature. For 2020, the sales volume of raw chicken meat
products increased by 17.0% to 187.1 million kilogram (“kg”)
(2019: 159.9 million kg). Revenue from external sale of raw
chicken meat products grew by 1.9% to RMB1,922.7 million for
2020 (2019: RMB1,887.4 million), representing 49.3% of the
Group'’s total revenue.

Processed chicken meat products

The Group markets its processed chicken meat products
under “[EL¥ & an(Fovo Foods)”, “/& JZ (iShape)” and “F ¥ f&(Wu
Genglu)” brands. Processed chicken meat products comprise
cooked, semi-cooked and seasoned chicken meat products.
Depending on the processing methods, these processed
products are required to be chilled or frozen. The raw chicken
meat the Group uses in its processed chicken meat production
is either supplied by itself, or procured from independent third
party suppliers in the PRC and overseas. The cooked chicken
meat products comprise ready-to-eat chicken meat products
and frozen chicken meat products, which are fully cooked and
sterilised (end consumers will need to reheat the frozen cooked
chicken meat products before consumption according to the
instructions provided on the packaging). The semi-cooked
chicken meat products are processed, chilled or frozen and
boxed (end consumers will need to further process (including
steaming, grilling, roasting or frying) such semi-cooked chicken
meat products before consumption according to the instructions
provided on the packaging). The seasoned chicken meat products
include raw chicken meat flavoured with certain ingredients
or spices. The Group also offers ready-to-cook pre-prepared
meal solutions, including Chinese cuisine. The sales volume of
processed chicken meat products for 2020 was 85.3 million kg
(2019: 69.6 million kg). Revenue from sale of processed chicken
meat products (after elimination of inter-segment transactions)
grew by 23.7% to RMB1,773.4 million for 2020 (2019: RMB1,433.2
million), representing 45.5% of the Group’s total revenue.
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MANAGEMENT DISCUSSION AND ANALYSIS

Chicken breeds

The Group sells some of its chicken breeds hatched from
broiler eggs to other independent third parties for breeding into
broilers. The sales volume of the Group’s chicken breeds is based
on the average selling prices of chicken breeds, which is market-
driven. The Group sells chicken breeds to local chicken farmers
and other poultry business operators, who are independent third
parties. The sales volume of chicken breeds for 2020 was 35.6
million birds (2019: 60.4 million birds). Revenue from external sale
of chicken breeds significantly dropped by 80.0% to RMB85.3
million for 2020 (2019: RMB426.4 million), representing 2.2% of
the Group’s total revenue.

Other products

The Group sells other products, including sale of broilers that
cannot satisfy the Group’s quality requirements and excess broiler
eggs that exceed the Group’s internal needs, by-products (such
as chicken feather, chicken blood and unused chicken organs),
organic fertiliser, black-bone chicken meat products (being
the Group’s Sichuan Mountain Black Bone Chicken), packing
materials and other miscellaneous products. This business
segment had been slumping during 2020 as compared to that in
2019. Revenue from external sale of other products dropped by
32.9% to RMB120.2 million for 2020 (2019: RMB179.1 million),
representing 3.1% of the Group’s total revenue.

BUSINESS REVIEW

During the year ended 31 December 2020 (“Reporting
Period”), benefiting from the leapfrog development of new retail
business, the further development of new centralised procurement
business targeted at domestic leading catering enterprises and
the long-term trust of key customers of new export business, the
Group maintained its revenue amid the downturn pressure from
the outbreak of the COVID-19 pandemic and the macroeconomic
downturn in 2020 which is partially offset by the decrease in
average selling prices of chicken breeds during the year, recording
RMB3,696.0 million for chicken meat products (excluding revenue
generated from chicken breeds and other products) and booking a
year-on-year growth of 11.3%.
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MANAGEMENT DISCUSSION AND ANALYSIS

BEENWE DN

Looking back on 2020, it would be seen as a critical year in
the history development and transformation and upgrading of the
Company. In 2020:

* the Company continued advancing the optimisation of
products structure and highlighting its main business of
food products which enabled the proportion of processed
chicken meat products to reach a record high of 45.5%;

» the Company continued focusing on the development of
the retail business. This channel’s revenue accounted for
more than 20% for the first time, marking a landmark step
in the transformation to a branded food enterprise;

+ the Company continued focusing on the development
of the “iShape (27)” brand. Revenue of this series of
products booked a year-on-year increase by 280.3% to
RMB230.9 million. The “iShape (£ )" brand has become
the national pioneer and leader in the field of ready-to-eat
chicken breast;

+ the Company continued focusing on supply-chain
integration, channel extension as well as research and
development (“R&D”) and marketing refinement. The
basic structure serving future marketing goals has been
built, marking a new stage of precise operation and digital
enhancement;

+ the Company overcame problems resulting from
a range of adverse factors such as the COVID-19
pandemic, which demonstrated not only stronger anti-
risk and resilience capabilities, but also great innovation
capabilities and growth momentum;

* the Company entered the capital market for the first time,

becoming an iconic public company of the PRC in the
chicken meat food production on the Stock Exchange.
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MANAGEMENT DISCUSSION AND ANALYSIS

As at 31 December 2020, benefitting from the above-
mentioned reasons, notwithstanding the decrease in net profit
(before biological assets fair value adjustment) from RMB833.9
million in 2019 to RMB178.8 million in 2020 which was primarily
attributable to: (i) the decrease in profit from sale of chicken
breeds, which was attributable to the Company’s proactive
measures to significantly reduce the production and sales volume
of chicken breeds based on the strategic consideration and the
drastic fluctuations of the price of chicken breeds as disclosed
in the interim report of the Company for the six months ended
30 June 2020; (ii) the decrease in gross profit from the Group’s
chicken meat products, which was partially due to the decrease
in average selling price of raw chicken meat products; and (iii) an
increase in selling and R&D expenses as a result of the increase
in resources invested by the Group in its new retail business,
the Company achieved sales revenue of RMB3,901.6 million,
which generally remained the same as in 2019. Moreover, the
product and channel structure of the Company have undergone
optimisation.

() Industry observation: surging consumer demand,
and promising industry prospects

We are full of confidence in the development of the industry in
the next few years, mainly because:

1. Transformation of national taste; deep-rooted
trend of healthy diets

People born in the 1980s and 1990s, especially
Generation Z (those who were born in 1995-2009), have
gradually become major consumers. Their attitudes to life and
dietary concepts are different from traditional ones.
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Occasionally, consumers enjoy guilty pleasure. But more
often, healthism prevails: food with lower fat, lower calories,
less sugar and salt as well as rich in fiber and nutrition
which is easy to cook and served with moderate portions has
become daily favorite of majority of consumers.

In 2019, China became the world’s second largest
producer and consumer of poultry. The consumption
accounted for 14% of the world’s total consumption, only
behind the United States which accounted for 17.0%.
However, China’s per capita chicken consumption was only
14.19 kg per year, much lower than the United States with
50.96 kg per year, and also lower than the 17.73 kg per year
and 18.74 kg per year in Japan and South Korea, respectively.

White-feathered chicken is closely related to the light
meal market due to its characteristics. It has the best
development opportunity due to its higher protein, lower fat,
lower cholesterol, lower calorie content and more economical
and environmentally-friendly breeding costs.

With the aging population, sub-health normalisation as
well as continuous improvement of people’s consumption level
and nutritional structure, a dietary revolution has occurred in
Chinese people’s lives and still waters run deep. Consumers
are increasingly concerned about their own health, and thus
the demand will further increase. This is also the fundamental
reason that Fengxiang started its “iShape (& #2)” brand with
ready-to-eat chicken breast.

2. Created full consumption scenes, and target
customers have changed from families to
individuals

In recent years, the types of processed food in the poultry
industry have become more diversified and specialised, and
the brand effect of the products gradually appears. Behind
this phenomenon are the changes in consumers’ purchase
habits and consumption scenes.

We collect information through multiple dimensions
including order time, order channel, storage method, purchase
motivation, contact channel, etc., carry out digital portraits
of brand users, and match personalised marketing strategies
with product portfolios according to different scenarios and
consumer groups.
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MANAGEMENT DISCUSSION AND ANALYSIS

We have noticed that the way young consumers think is
significantly different from that of the previous generation. In
most cases, the main criterion of the previous generation is
the largest value for money ratio, since they prepare meals
for the whole family; and young customers needs to select
high-quality food ingredients for the family while choosing
healthy foods for themselves and their families. They also pay
attention to promotional activities, yet they prefer brands that
they like and trust. The formation of the “iShape & 2" brand
also supports that once consumption habits are formed, the
brand loyalty of this younger generation is evidently higher
than that of the previous generation.

In addition, under the new 14th Five-Year Plan, in line with
the rural revitalisation plan, China formulated active policies to
support white-feathered chickens and other related industries.

Therefore, we believe that the traditional white-feathered
chicken breeding industry has the best development
opportunity with the right time, the right place, and the right
people. It is likely that high-quality, high-reputation chicken
food brand companies will emerge, transform and upgrade.

(I) Strategic decision: “from raw to cooked, B+C”, a

new market and a great brand

1. Strategic positioning: Adhering to the “123”
strategy and creating a leading chicken brand

In the past few years, the Company was determined
to transform and upgrade. By implementing the “123”
development strategy “One Foundation, Two Major Markets
and Three Driving Forces”, the Company continued increasing
the proportion of processed food products, expanding the
retail business and creating China’s leading chicken brand.

(1) “One Foundation’:

To strengthen the Group’s advantage in its vertically
integrated business model across the entire industry
value chain and the industry ecological chain and
effectively manage the supply chain, so as to ensure food
quality and safety, offer consumers with quality-assured
products and lay down a solid foundation for product
quality.

BEEBNWmR DN

HMEIEE  FREFHABEREN TR
HE-REABERR  E-—RAXZHEHEBERLTRE
EZRIBERZHAERBRN  TRHHRERR
HHOMEL MFEEH - TEHZARARER
BEWRM S—7THREENEZEZRABCHMRA
RSHERRNRS - MBI RETE 8
FRHEHEEHRECSEREENRIE - B M
BHKEROER: —BEHEEBEK  mEEH
ERBLE—RABRES -

PRtz sh  EFHHTEARE P - BENIK
EEEERA  BXRRAVESHBITESET
FEBRBOBER S -

At - PR - RE R - AMZT
BHRENBPERBETELRTRENEREE
BEETHUARLARERE SXEENER
RmmEe% RREATED -

0

BHEE [£8%  B+Cl HMEE ' ¥

1. BTN BFF[123/8 0  AIERL
HY # 2 da M

FER ARFRLER AR - BHE[123] %
BEEI—EEM MATS —EBFE] T
MARMIRGALE  THHIRTEER @ AlE
FEEENERNMRE -

(1) [—1EER#] -

BaR—RBEEBEAEZRRESE
FEEBRELEE AREEHER  BR
RmEELR: REBERHZTONER:
EFEREMNMEER:

Annual Report 2020 F



(2) “Two Major Markets”:

To simultaneously develop the domestic market and
the international market, ensure “same production line,
same standard, same quality” for domestic sales and
export sales, and facilitate the mutual circulation of the
domestic and international markets.

(3) “Three Driving Forces”:

Firstly, to coordinate online and offline resources to
focus on the developing new retail business. New retail
represents the B2C business of the Group which has
undergone vigorously development over the past few
years, providing quality branded products such as “iShape
(2 )" and “Fengxiang (/Bl#)” directly to consumers
through online e-commerce services, offline convenience
stores and boutique supermarkets.

Secondly, to develop the new centralised
procurement business targeted at the catering industry
and the convenience store system. New centralised
procurement, in relation to the food and beverage industry
on which the Group has been focusing on, refers to the
provision of high quality products to leading enterprises
of the catering industry and the convenience store
system with high-quality products of group purchasing
and procurement business, by leveraging its years of
experience in serving KFC and McDonald’s, and in line
with the trend of the upgrading of procurement standards.

Thirdly, to construct the new export business through
product optimisation and multiple channels. New export
refers to the upgrading of the long-term leading position
in the Group’s export business, through accumulation of
its export experience for 20 years, to deliver supreme
services and to achieve diversified channels through
upgrading services, developing markets and expanding
channels.

Through implementation of the new strategy, the
domestic market and the international market supplement
and boost each other, and great synergy is created among
the new retail business, the new centralised procurement
business and the new export business. With the quality
and standard for serving global top catering giants for
years, the Group is committed to providing hundreds
of millions of families with high-quality products and
services, creating China’s leading chicken meat product
brand.
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MANAGEMENT DISCUSSION AND ANALYSIS

Brand series: “iShape (& /£)” breaks through,
and innovative “Fengxiang (/B #)”

The Group has three main chicken brands: “iShape
(B )" series, “Fengxiang (JEl1¥)" series, and “Wu Genglu
(FL 5 JE)” series.

(1) “iShape (1&7F)" series:

With chicken breast as the main raw material, the
Company has launched products such as “salad chicken
breast (2 Z i )", “mini salad chicken breast (Mini %
AL ZE WA, “chicken breast slices (RIE1F)”, “protein
bars (£ H#)” and “Yikou Buren sausage (—H 2 5)".
This series is the pioneer and leader in the ready-to-eat
chicken breast market, whose market share and brand
reputation are both in the leading position in the industry.

“iShape (12 £)” products are unique products created
by the Company that conform with the consumption
upgrade trend and food industry reform. The products
have set foot in approximately 30,000 high-quality
convenience stores and boutique supermarkets in China’s
first-tier cities, and are sold in flagship e-shops on both
Tmall and JD.com.

In 2020, products under the “iShape (1)’ brand
name achieved sales revenue of RMB230.9 million,
representing a year-on-year increase of 280.3%; during
the “618” period, it increased year on year by 481.0%, and
during the “Double 11 (#11)” period, it increased year on
year by 705.0%, and both market sales and growth rate
are much higher than the industry average. Moreover,
the products are generally rated as the “most delicious”
and “most beloved” chicken breast, maintaining explosive
market growth and phenomenal brand influence.

In 2020, “iShape ()" also signed contracts with
celebrities, Wan Qian and Xu Weizhou as brand image
spokespersons for the first time. With the popularity of
variety shows, it launched a wave of online and offline
marketing and integrated marketing. Through online
platforms such as “Xiaohongshu” and “Tik Tok”, and
through impactful offline marketing activities such as
subway packaging, convenience store packages, the
Company achieved good results and has left consumers
and the society with a deep impression.
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The “iShape (f&#)” brand is positive, healthy and
friendly, focusing on empathy with consumers.

In 2020, the Company added 15 stock keeping units
(“SKUs”) (product segments) to “iShape ({& )" series
and upgraded packaging of the whole product line; in
2021, the Company plans to perfect popular products
while continuing exploring consumer needs, and it is
expected to launch more than 10 new products to enrich
the product line. Meanwhile, the Company already has
plans to venture into overseas markets.

(2) “Fengxiang (/El#¥)” series:

“Fengxiang” is a China well-known trademark. It
began exporting to Japan, Southeast Asia, and the
European Union in 1996; and it entered the KFC and
McDonald’s systems in 1998. The Company is now one of
China’s largest chicken exporters and B2B-end suppliers.

Since 2016, the Company has been committed
to developing product series for B2C-end users. The
“Fengxiang” brand has shown great innovation in the retail
end and differentiation in related sub-fields.

Wu Minxia, the only person in the Chinese Olympic
team winning five gold medals and the third-generation
diving queen, was invited to be the brand image
spokeperson of the “Fengxiang (Blff)” brand, whose
“reassurance” characteristic is highlighted. Further,
the Company remains the only designated chicken
product supplier by the State General Administration
of Sports — Training Council for three consecutive
years. Furthermore, it has strong persuasiveness and
competitiveness in terms of product quality because of its
long-term exportation to Japan and the European Union.

In 2020, the Company launched new products such
as salted egg flavored chicken (i % = i 5 %), salted
egg flavoured chicken steak (i 2 & X Z #F), microwave
haichu series (74 ¥ & % %) and olive oil chicken steak
(1815 S A Z 5F) under the “Fengxiang (Bl#£)” series,
which received great market response.

In 2020, “Fengxiang (/B #¥)" brand-name products
achieved sales revenue of RMB517.9 million, increasing
year on year by 231.1%; during the “Double 11 (#11)"
period, it increased by 548.0% on a year-on-year basis.
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MANAGEMENT DISCUSSION AND ANALYSIS

(3) “Wu Genglu (7 & 4&)” series:

“Wu Genglu (R ¥ /&)” is a time-honored brand in
Shandong, and smoked chicken and stewed chicken
are its flagship products. It is mainly sold in Shandong
Province and its surrounding areas, where it has long
been a must-have gift for visiting relatives and friends
during festivals.

In 2020, the “Wu Genglu ( &L & & )” brand-name
products achieved sales revenue of RMB43.6 million,
representing a year-on-year increase of 23.2%.

In the future, the “Wu Genglu (L £ /&)” series will
enter a broader market through sinking channels, and
may also launch highly-quality regional products through
innovative combination with other local flavours.

(lll)Business review: main business is strong,

cooked food takes lead, B2B end remains
stable, and B2C-end is explosive

1. Revenue and profit performance

During the Reporting Period, benefitting from the
outstanding performance of the three main business,
namely new retail, new centralised procurement, and new
export, especially the new retail business, the Company
achieved the milestone of transformation and upgrading in
terms of business structure and product structure.

During the Reporting Period, sales revenue of the
Group was RMB3,901.6 million, which generally remained
stable as in 2019.

The analysis is as follows:

Performance of main products: the sales revenue
of processed chicken meat products was RMB1,773.4
million, and the proportion of total revenue increased
significantly from 36.5% in 2019 to 45.5%; the sales
revenue of raw chicken meat products was RMB1,922.7
million, and the proportion of total revenue increased
slightly from 48.1% in 2019 to 49.3%; and the sales
revenue of chicken breeds and others was RMB205.6
million, and the proportion of total revenue decreased
significantly from 15.4% in 2019 to 5.3%. The strategic
adjustment of the Company’s business structure and
product structure has basically been in place.
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Performance of main channels: the sales revenue of
the new retail channel increased year on year by 214.2%
to RMB793.4 million, and the proportion of total revenue
increased significantly from 6.4% in 2019 to 20.3%.
Among them, flagship e-shops in particular achieved a
huge increase of 527.1%; the sales revenue of the new
centralised procurement channel increased year on year
by 12.1% to RMB809.9 million, and the proportion of total
revenue increased from 18.4% in 2019 to 20.8%; and the
sales revenue of the new export channel decreased year
on year by 10.5% to RMB865.0 million, and the proportion
of total revenue decreased slightly from 24.6% in the
same period in 2019 to 22.2%.

Performance of main brands: the “iShape (18 )" brand-
name products achieved sales revenue of RMB230.9
million, representing a year-on-year increase of 280.3%;
the “Fengxiang” brand-name products achieved sales
revenue of RMB517.9 million, representing a year-on-
year increase of 231.1%; and the “Wu Genglu (A ¥ /&)”
brand-name products achieved sales revenue of RMB43.6
million, representing a year-on-year increase of 23.2%.

The net profit (before biological assets fair value
adjustment) was RMB178.8 million, representing a year-
on-year decrease of 78.6%.

The decrease in net profit during the Reporting
Period was affected by objective, unfavorable external
factors, which were mainly:

1) the continual impact of the COVID-19 pandemic
on international and domestic business, which
suppressed consumer demand, with prices of
raw chicken meat products and chicken breeds
reaching a low point.

2) the increased costs of major animal feed
ingredients such as corn and soybean meal.

3) the impact of exchange rate fluctuations on
export sales and international business.
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MANAGEMENT DISCUSSION AND ANALYSIS

The decrease in net profit during the Reporting
Period is also the result of the Company’s active decision-
making and selection. which were mainly:

1) the Company’s firm strategic focus on its retail
business and the processed chicken meat
products business, instead of chicken breeds that
has significantly reduced its contribution to the
Company'’s profit.

2) the Company’s reinforcement of its strategic
layout of meat sources for its future, which
resulted in strategic losses being incurred from
the high costs of procurement of external chicken
meat sources during the Reporting Period.

3) the Company’s focus on user demand and
significant increase in its investment in
professionals, R&D, sales and marketing during
the Reporting Period to strengthen its retail
business.

4) the Company’s proactive increase in its public
welfare expenditure and charitable donations
during the Reporting Period in order to overcome
the COVID-19 pandemic.

(IV) Infrastructure: establishment of distribution
channels, upgrade of R&D systems and
upgrade logistics services

During the Reporting Period, the Company strengthened
several major infrastructures of its operation management.

1. Distribution channels

(1) New export channels: the Company withstood the test
of the pandemic in Japan, Malaysia and other Asian
countries, and the distributorship system remained
stable; in the European market, the Company
shifted its focus of the cooperation network from the
catering industry to supermarkets and convenience
stores, leading to an increase in sales revenue of
8.6% against the trend; and the Company was also
advancing plans for expanding overseas markets.
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MANAGEMENT DISCUSSION AND ANALYSIS
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(2) New procurement channels: the Company kept good
cooperation with and remained as a top first-tier
supplier of KFC and McDonald’s, which were included
in the Three Driving Forces. Moreover, the Company
strengthened the effort to develop the market of
Chinese restaurant chains, convenience stores and
group customers, and managed to be a supplier
of more than 42,000 stores. The whole channel
achieved a growth of 12.1%, and the income from the
main business accounted for 20.8%.

(3) New retail channels: during the Reporting Period,
the Company’s priorities were establishment and
maintenance of this channel.

@

the number of high-quality convenience stores
and supermarkets in first- and second-tier cities
as well as “iShape (& %)" brand sales network
stores reached nearly 30,000, covering nearly 80
cities in China; compared with that in 2019, the
number of stores increased by nearly 10,000.

the “Fengxiang (JBL#£)" brand sales network cooperation
plan in first- and second-tier cities was also
launched.

the sales cooperation areas of the “Fengxiang (/8
¥£)” brand and the “Wu Genglu (7L & /&)” brand
in supermarkets and small shops of third- and
fourth-tier cities were expanded from Liaocheng,
Shandong Province to six surrounding cities.

the Company opened “iShape (& 77)" and “Fengxiang”
flagship e-shops on Tmall and JD.com,
respectively, and sales revenue increased by
527.1%; it became one of the major chicken food
suppliers on platforms such as Missfresh ( &
H{E &) and Dingdong Maicai ("7 & 3); and
it launched a project of channel establishment
and maintenance on new social e-commerce
platforms such as Tik Tok (&) and Kuaishou

(R F).

the whole channel’s sales revenue increased
by 214.2% on a year-on-year basis, and the
proportion of total revenue increased significantly
from 6.4% in 2019 to 20.3%.
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MANAGEMENT DISCUSSION AND ANALYSIS

2. R&D system

The Company has built and tailored a professional and
efficient modern R&D team for each business channel.

Shandong R&D Center was set up in its headquarters
in Yanggu, Shandong, which is responsible for technology
realisation and product implementation; Tokyo R&D Center
was set up in Tokyo, which introduces international R&D
concepts, technical equipment and product ideas; Shanghai
R&D Center was set up in Shanghai, which makes full use of
the talent center, information center, technology center and
resource center of Shanghai as an international metropolis,
thus forming a three-dimensional (3D) modern R&D system
with both division of labor and collaboration.

Tokyo R&D Center has introduced a number of
international top scholars to form a senior R&D team to
conduct consumer research and product development for the
entire Asian market by relying on Tokyo’s research resources
and cutting-edge intelligence. As the overseas R&D center
with the highest specification, the most complete functions
and the most abundant research resources in China’s chicken
products industry, it boosts the Company’s export and B2B
and B2C business to grow continuously and rapidly.

Based on the resource advantages of Shanghai, Shanghai
R&D Center is close to key customers and the international
city’s manure internal and external resources, and its role as
an “innovation hub” is becoming more prominent. Through
the integration of industry resources, rapid response to key
customers and efficient transformation of cutting-edge market
intelligence, it boosts the Company’s B2B key customers and
B2C business to grow continuously and rapidly.

Shandong R&D Center relies on the Company’s breeding
and production base to provide comprehensive product
support for B2B, B2C, export and procurement channels,
and promote the complete product implementation process
from product development and process implementation to
lean production, whole industry chain convergence and
quality traceability system, which is an important part of the
integrated chain of R&D and production.
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B2B business is a mature business of the Company.
In order to further cultivate the market, the Company has
implemented R&D and sunk to each B2B-end business
department, with the aim of providing innovative product
development and comprehensive services to B2B-end
customers and the guidance of rapid response and efficient
operation, providing integrated product development solutions
for B2B-end customers. In this way, stronger support would
be provided for the continuous and stable growth of the
Company’s B2B-end business.

B2C business is a new strategic focus of the
Company. Through the introduction of industry leaders,
the implementation of the internationally popular product
manager and project manager system, absorbing the
advanced IPD product portfolio development management
process from Huawei and other companies, the Company
has created a modern product lifecycle management process
from deep market insight and product idea refinement,
to the development of products with core technology and
strong product power through technology introduction,
and to the product implementation, the whole supply chain
lean management and the modernised R&D management
process of product lifecycle control and iterative upgrade
after product launch; smoothly completed the transition
from a resource/production-oriented enterprise to a market-
oriented enterprise, to develop the product ideas from the
perspective of consumers, to closely connect with the sales
side, and to open up a complete chain of product creativity
and R&D innovation, providing a solid foundation and powerful
assistance for the Company’s strategic shift to B2C and the
rapid development of B2C-end brands.

3. Logistics management

(1) Informatisation: in order to meet the great demand
for processing new online retail orders, the Company
developed and complemented the middle system
(f & & %) for the new retail business based on
the original enterprise resource planning (ERP)
system, integrating omni-channel order, inventory,
merchandise and financial data management, and
has achieved full chain visualisation and integration.
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MANAGEMENT DISCUSSION AND ANALYSIS

(2) Automation application: with the application of
automated storage and retrieval system, the Company
has improved warehouse management, formed a
planned and choreographed production chain, and
significantly increased production capacity. The
Company has also applied automatic scanning
and weighing equipment at the B2C-end, instantly
measuring and storing data to safeguard the
development of new retail business.

(3) Logistics service enhancement: the Company has
improved customer shopping experience through
quality logistics services, and has made significant
improvements in order fulfillment rate and order
collection time efficiency through the establishment
and strict implementation of standard operating
procedures (SOP) specifications for logistics services;
in term of selection of logistics service providers, the
Company only cooperates with top logistics providers
(SF Cold Chain (/B2 )2 ) and Jingdong Cold Chain
(R E %)), aiming to provide customers with better
services while offering exquisite and healthy products.

(4) Logistics cost control: The Company takes full
advantages of its scale and forms strategic
partnerships with logistics service providers to
effectively control logistics costs and collaborate with
the logistics service providers for a win-win situation.

(V) Organisational change: R&D emphasis,
strengthening markets, and allocating high-
quality resources to the B2C-end and “iShape
(Br)”

During the Reporting Period, the Company carried
out a deep-level organisational reform, and reorganised
the assessment standards and implementation process. In
general, the Company will emphasise on R&D, strengthening
markets, and allocate more high-quality resources to B2C-end
and “iShape (& /)"

The Company reorganised the department structure of
products and business according to business characteristics.
The B2C-end business (new retail business) was operated
more independently, and the professional functions such as
resource allocation, product R&D, quality control and logistics
integration at the headquarters level were strengthened, in
order to develop the main business.
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The Company hired scientific research personnel with
rich B2C-end experience, further developed the R&D team
and formed an internal collaboration mechanism driven by the
market and R&D, which further improved its organisational
efficiency from trend capturing to product launches, and
further improved the speed in the industry chain’s response to
market demand.

The Company has advantages of coordination and
interaction among the three R&D centers in “Tokyo, Shanghai,
and Shandong”, which is rare in the industry. Tokyo is the
leading consumption and cutting-edge technology center,
Shanghai is the product innovation center, and Shandong is
the process transformation center. Furthermore, the Company
established a strategic partnership and its efficient and
coordinated R&D system has provided excellent technical and
organisational support for meeting market demand.

The Company made it clear that it would allocate more
high-quality resources to the B2C-end and the “iShape ({8
72)” brand for a long period of time in the future, which will be
included in performance assessment of the relevant personnel
of the whole Company during the process. The Company will
cause the retail business and the “iShape (& f2)” brand to
become bigger and stronger at all costs.

During the Reporting Period, the Company implemented
the first share award scheme. In the future, it may continue to
launch (where possible) incentive plans with larger scale and
greater benefits in succession in the capital markets of Hong
Kong or the PRC, targeting business backbone personnel
and professionals, in order to achieve consistency of interests
between the Company and employees, and to establish
a community of shared future with the same values. In
addition, the Company will create and share growth value with
employees, to form a positive atmosphere for re-start up, to
realise the development vision, and to fulfill the organisational
mission.
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MANAGEMENT DISCUSSION AND ANALYSIS

(VI)Quality Control: carrying forward the quality
advantage to the extreme, and the new-added
Good Agricultural Practices (GAP) certificate

The Company boasts a business model with strong
upstream and downstream quality control, and is able to
produce processed chicken products according to customer
orders, including product types and quantities and delivery
schedules. Furthermore, the Company is able to well control
the entire production process and reduce production costs,
thus continuously improving production efficiency and
maintaining high reliability.

Through standardisation and refinement of production
processes, the Company continues to improve labour
productivity and disease prevention and control capabilities
in order to realise product tracking and to improve safety
and quality. During the Reporting Period, the Company
successfully won the Certificate of Honor for Guaranteed
Products from the General Administration of Sport of China
(BAREEERBREEMEEFSE), the “2020 Taishan Quality
Certification” (20204 & % I fn & R 7 ) and the “Annual Most
Influential Brand” from the world-renowned convenience
store Lawson. In 2020, it passed the advanced customs
certification of “authorised economic operator” (“AEO”) and
enjoy “green access” globally. AEO is a measure advocated
by the World Customs Organisation (“Customs”) to balance
trade and convenience. The Customs implements certificates
certification in four aspects, including internal control,
financial status, compliance with laws and regulations and
trade security, and provides customs clearance facilitation
measures and preferential treatment to enterprises that have
passed the certification, to facilitate external trade of such
enterprises. The AEO advanced certification has been known
as the “accelerator” to foreign trade growth. As an AEO
certified company, Fengxiang’s lower inspection rate stands
for shorter customs clearance time and costs saving, which
greatly improves the efficiency of express delivery.

The Company continues using food quality and safety
solutions that meet the import quality inspection standards of
Japan, the European Union and other countries and regions.
The food quality and safety solutions cover the six major links
in product delivery such as breeders, animal food, breeding,
pandemic prevention, testing and logistics, realising the full
control of the industrial chain process. Under the management
of this system, the Company’s production system has
been certified by the top international management system
such as BRC, IFS, HACCP and ISO9001 as well as the
environmental management system 1SO14001. Moreover, it
has been certified by GLOBAL GAP (Global Good Agricultural
Practices) during the Reporting Period.
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FINANCIAL REVIEW

Overall performance

For the year ended 31 December 2020, the Group

Revenue

Cost of sales (Before biological assets fair
value adjustments)

Gross profit (After biological assets fair value
adjustments)

Gross profit (Before biological assets
fair value adjustments)

Gain arising on initial recognition of
agricultural produce at fair value less costs
to sell at the point of harvest

Gain arising from changes in fair value less
costs to sell of biological assets

Other income and gains

Selling and distribution expenses

Administrative expenses

Reversal of/(provision for) impairment loss/
Loss allowance

Other expenses

Finance costs

Profit before income tax (After biological
assets fair value adjustments)
Income tax expense

Profit for the year (Before biological assets
fair value adjustments)

experienced a slight decrease of 0.6% in revenue as
compared to that of 2019. Before biological assets fair value
adjustments, there was a decrease of 42.5% of gross profit,
78.6% of profit for the year and 81.8% of profit attributable to
the owners of the Company as compared to the corresponding
year in 2019. The basic earnings per share was RMB12.64
cents in 2020. Set out below is further information on the
fluctuations in the Company’s results for the year ended 31
December 2020:
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Year ended 31 December

BZ12AMBLEE

2020 2019

20204 20194
RMB’000 RMB’000 Change (%)
AR¥ TR ARBFT E) (%)
3,901,615 3,926,217 -0.6%
(3,199,564) (2,704,757) +18.3%
402,039 428,415 -6.2%
702,051 1,221,460 -42.5%
247,885 402,785 -38.5%
24,970 393,706 -93.7%
54,132 27,942 +93.7%
(329,284) (159,290) +106.7%
(162,252) (160,631) +1.0%
3,065 (745) -511.4%
(9,006) (4,141) +117.5%
(83,890) (89,322) -6.1%
157,562 838,719 -81.2%
(5,947) (1,338) +344.5%
178,772 833,935 -78.6%



MANAGEMENT DISCUSSION AND ANALYSIS
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As at 31 December

MW12831H
2020 2019 Change
2020 20194 el )
(%) (%) (%)
Gross profit margin (Before biological ~ EFIR(REWEER
assets fair value adjustments) AAEE TR 18.0 31.1 -42.2%
Gross profit margin (After biological EMERREMEER
assets fair value adjustments REBEFHER) 10.3 10.9 -5.6%
Net profit margin F A & 3.9 21.3 -81.8%
1. Revenue by products 1. BEm@E D KA
2020 2019 Change
20204 20194 e
RMB’000 RMB’000 (%)
ARBTR AR F T (%)
Raw chicken meat products SHANE S 1,922,651 1,887,398 +1.9%
Processed chicken meat products  J& il T % A &L & 1,773,387 1,433,227 +23.7%
Chicken breeds #H 85,335 426,448 -80.0%
Others H A 120,242 179,144 -32.9%
Total &5 3,901,615 3,926,217 -0.6%

WAEHR AR R ERE i A5 B RS E 0
EREEEBMENTIEARMER  F15
BABRMITZEREMEEWR AL R23.7% -
15 48 U Atk E45.5% (20194 : 36.5%) : #1
TEREHERARBLLIE R214.2% - 1h42
U A b E20.3% (20194 : 6.4%) © 4 A &Y
DI EW AL R1.9%  (H44U A L E49.3%
(20194 : 481%) : AINHEH XK THEAR
RAIMBEREL MEPANELHEE B2
WA KIBTR - BRASKENCETERT
RARIMERE B FNENFAE -

During the Reporting Period, the Company firmly
focused its strategy on the retail business and processed
chicken meat products business, resulting in a 23.7%
increase in sales revenue from processed chicken meat
products, representing 45.5% of total revenue (2019:
36.5%); a 214.2% year-on-year increase in sales revenue
from new retail channels, representing 20.3% of total
revenue (2019: 6.4%); and a 1.9% increase in sales
revenue from raw chicken meat products, representing
49.3% of total revenue (2019: 48.1%). Meanwhile,
chicken breeds business was no longer the focus of the
Company’s development, and the unit price, sales volume
and revenue of chicken breeds all dropped significantly
during the Reporting Period. Through the re-focusing
of strategy, the Company realised transformation and
upgrading in terms of product structure.
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2. Sales volume and average selling price by 2. ZERBIZHWHEERFIHIERE
products
2020 2019 Change
2020F 20194 =
(’000) ('000) (%)
FTR/&/Frn T/ &€/ FTx (%)
Raw chicken meat products CHAND
Sales volume (per kg) HE 187,120 159,901 +17.0%
Average selling price (RMB per kg) FHEB 10.3 11.8 -13.0%
Processed chicken meat products FMNIHAER
Sales volume (per kg) HE 85,256 69,566 +22.6%
Average selling price (RMB per kg) THERE 20.8 20.6 +1.0%
Chicken breeds BH
Sales volume (per bird) HE 35,570 60,446 -41.2%
Average selling price (RMB per bird) FHER 2.4 71 -66.2%
During the Reporting Period, the number of white- WMEBAN  AREEPAREBEEER
feathered broiler being bred increased by 13.8% year- Lt 18 =13.8% - AR MM EHE LR FEE
on-year, and the production and sales of chicken meat JEEE - BHE NI HEERBERMETE -
products both maintained corresponding growth. The FHARLGEXMSEREDTE  HIRTH
growth of breeding, processing and sales are related. EETHK: FINITHEANLRIT S EER
Raw chicken meat products were affected by market price WE)TRRFE - B AR BN T B0 E A
fluctuations, resulting in a decline in average selling price; o FHEB/NE LIk -

processed chicken meat products were not significantly
affected by market price fluctuations, and the Company
continued to launch new value-added products, resulting
in a slight increase in average selling price.

During the Reporting Period, the price of chicken WMEBAN FEERITMEFEERE
breeds fluctuated greatly due to market influences BRA FHEBRETYK  BEARENE
and significant drop in the average selling price, and BB RE  HEEERNRETE -

the Company took the initiative to strategically reduce
production, resulting in a significant drop in sales of
chicken breeds.
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3. Revenue by geographic territory and products 3. BHEELSMHREMDETHKA

2020 2019 Change

20204 2019 2%

RMB’000 RMB’000 (%)

AR®TR AR F T (%)

Mainland China PRI 3,036,653 2,959,778 +2.6%

Japan =N 382,416 461,599 -17.2%

Malaysia BRP T 216,861 220,715 1.7%

European Union B B8 202,740 186,602 +8.6%

Other countries H i Bx 62,945 97,523 -35.3%

Total A&t 3,901,615 3,926,217 -0.6%
Due to the impact of the COVID-19 pandemic, XoEEErE BEBARBEBREREBEE
there was a downturn in the domestic and international MGE® B SRAEFEIHANR R H
chicken consumption markets, with some reductions EWRAYEE —ERE: FEHARNQEE
in sales revenue from chicken meat products in Japan BBEFRRE EHERITTE HEH -
and Malaysia and other conturies. During the Reporting HOXEB - RAQFEZ2] [B+Cl oy &
Period, the Company has actively expanded its channels, EENGSRONOKR  ANITHARRIEE
focused on the development of new retail business, new AR K - FEFE - RBSHEAER
centralised procurement, and new export business, while HERAFSRNEER RERREELK

the Company’s strategic choice of “from raw to cooked” AREFEERFF -

and “B+C” achieved relatively good results, resulting in a
relatively large increase in sales revenue from processed
chicken meat products. As a result, the sales revenue of
chicken meat products in China, the European Union grew
slightly against the trend and the total sales revenue in
the Reporting Period was basically the same as last year.
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4. B2C and B2C sales revenue 4. B2BRB2C#H E K A

The Company’s B2B sales are primarily direct sales
or distribution of products to domestic and international
customers, primarily food service or industrial customers,
quick service restaurants, and food retailers. B2C sales
are primarily through online and offline platforms to the
end consumers.

AAFBBHEEESHHBAREEE
FHESABER TEHHRARRBRT
$EF . RREE RARTEN: BCH
EXTTRBA L RAETTAMNSEHEE Y
EES -

2020 2019 Change

20204 20194 i)

RMB’000 RMB’000 (%)

AR®TR AREFT (%)

B2B B2B 3,108,203 3,673,711 -15.4%
B2C B2C 793,412 252,506 +214.2%
Of which: Online Hre: & F 482,128 168,679 +185.8%
Offline =T 311,284 83,827 271.3%

Total &5 3,901,615 3,926,217 -0.6%

During the Reporting Period, benefitting from the
steady advancement of the Company’s B2C-end strategy,
the B2C-end business achieved explosive growth, with
significant growth in both online and offline. Currently,
B2C-end of the business accounts for 20.3% of the
Group’s revenue, an increase of 13.9% compared to 2019.
From the Company’s strategy point of view, B2C-end has
made greater progress, but the Company’s market share
in the area of high-quality animal protein is still relatively
small, B2C-end is a boundless market, and the Company
still has a very broad room for growth.

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A
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5. Selling and distribution expenses 5. HERDHAES

2020 2019 Change

20204 20194 o)

RMB’000 RMB’000 (%)

AR®TR AR F T (%)

Employee compensation & 8 % o 49,466 44,564 +11.0%

Transportation costs FER ST IN 99,046 54,006 +83.4%

Promotion and advertising expenses [ %5 R ¥ B R AR 162,554 43,395 +274.6%

Depreciation e 787 579 +36.0%

Travel expenses ERFAX 7,784 9,207 -15.5%

Rental expenses el 2,067 1,982 +4.2%

Others Hih 7,580 5,557 +36.4%

Total et 329,284 159,290 +106.7%
The Company’s selling and distribution expenses HRAEBENAEFTEZEEZBNERIRA - 8
increased significantly by 106.7% to RMB329.3 million for MARAIB2CEHEEXE K - A AF2020
2020 (2019: RMB159.3 million) as a result of the increase FHEERDHAZKRBIEIN06.7T%E AR
in resources invested by the Group in its new retail 329.3B &7 (20194 : AR¥E159.3BET) ©

business which resulted in the explosive growth in the
Company’s B2C-end business.

6. Finance Costs 6. #EHK
The Group’s finance costs slightly decreased by 6.1% REE2020F M FLE K AT T [£6.1%
to RMB83.9 million for 2020 (2019: RMB89.3 million), = AR¥83.90E L (2019F : A R#89.38
primarily due to the average interest rate of the Group’s B7L)  EEHMR2020F RAEE B RFHF =
borrowings of 3.8% in 2020, representing a year-on-year 73.8% * R LT [£10.4% ©

decrease of 10.4%.
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Profit before Income Tax

During the Reporting Period, the significant decline
in profit before income tax was a result of two main
factors: while the Company made persistent efforts
in implementing its “123” strategy, including (1) the
Company'’s firm strategic focus on its retail business and
the processed chicken meat products business, instead
of chicken breeds that has significantly reduced its
contribution to the Company’s profit; (2) the Company’s
reinforcement of its strategic layout of meat sources for
its future and since new breeding and production facilities
are still being constructed, which resulted in strategic
losses being incurred from the high costs of procurement
of external chicken meat sources during the Reporting
Period; and (3) the Company’s focus on user demand and
significantly increased its investment in professionals,
R&D, sales and marketing during the Reporting Period
to strengthen its retail business. In the meantime, the
Company has also been affected by adverse market
conditions, including (1) the continual impact of the
COVID-19 pandemic, which suppressed consumer
demand (in particular, international consumers) to a
certain extent, with raw chicken meat products and prices
of chicken breeds reaching a low point; (2) the increased
costs of major animal feed ingredients such as corn
and soybean meal; and (3) the impact of exchange rate
fluctuations on export sales and international business. In
addition, the Company has taken the initiative to increase
public welfare expenditure and charitable donations
during the Reporting Period in order to overcome the
COVID-19 pandemic.

For the foregoing reasons, the Group’s profit before
income tax decreased significantly by 81.2% to RMB157.6
million for the year ended 31 December 2020 (for the year
ended 31 December 2019: RMB838.7 million).

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A
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8.

10.

11.

MANAGEMENT DISCUSSION AND ANALYSIS

Income Tax Expense

The Group’s income tax expense was RMB5.9
million for 2020 (2019: RMB1.3 million), representing an
effective tax rate of 3.2% (2019: 0.2%), primarily due to
tax exemptions granted to the Group due to the nature
of its business. During 2020, whilst the Group’s raw
chicken meat products and chicken breeds continued to
receive tax exemptions, the increase in sales revenue of
the Group’s taxable processed chicken meat products
increased the income tax expense of the Group.

Gain Arising on Initial Recognition of
Agriculture Produce at Fair Value Less Costs
to Sell at the Point of Harvest

Gain arising on initial recognition of agriculture
produce at fair value less costs to sell at the point of
harvest decreased by 38.5% to RMB247.9 million for 2020
(2019: RMB402.8 million), primarily due to a decrease in
market prices of live broilers in 2020.

Gain Arising from Changes in Fair Value Less
Costs to Sell of Biological Assets

Gain arising from changes in fair value less estimated
costs to sell of biological assets decreased by 93.7%
to RMB25.0 million for 2020 (2019: RMB393.7 million),
primarily due to a decrease in the market prices of
chicken breeds in 2020.

Biological Assets Fair Value Adjustments

The Group’s results of operations are affected
by changes in fair values of its biological assets. In
aggregate, these changes decreased the Group’s profit
for the year by RMB27.2 million for 2020 (2019: profit for
the year increased by RMB3.4 million). Biological assets
fair value adjustments also increased the total cost of
sales by RMB300.0 million for 2020 (2019: RMB793.0
million).
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The Group’s biological assets represent breeders,
broilers, chicken breeds and broiler eggs. The Group
measures its biological assets at their fair value less costs
to sell when they are sold or as at the balance sheet dates
pursuant to IAS 41 Agriculture. A gain or loss arising on
initial recognition of biological asset at fair value less
costs to sell and from a change in fair value less costs to
sell of a biological asset is included in profit or loss and
presented as “Gain or loss arising from changes in fair
value less costs to sell of biological assets” for the year in
which it arises. Changes in the fair value less costs to sell
of the Group’s biological assets resulted in its recognition
of gain in the amount of RMB25.0 million for 2020
(2019: RMB393.7 million) in the Group’s consolidated
statements of comprehensive income. These fair value
gains represent fair value changes of the live breeders,
live broilers and broiler eggs during the year and those
remain on the Group’s balance sheet at year-end less the
costs to sell. Fair values of biological assets are largely
dependent on the number of chickens, type of chicken
and their age. The fair value of the Group’s biological
assets could also be affected by, among other things,
the expected market price and the estimated yield of the
agricultural produce, being chicken carcass, the expected
market price of breeders and survival rate. Fair value
gains do not generate any cash inflow for our operations
and, similarly, fair value losses do not result in any cash
outflows of the Group’s operations. The Group expects
that its results will continue to be affected by changes in
the fair value of our biological assets.

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A
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MANAGEMENT DISCUSSION AND ANALYSIS

12. Fair Value Adjustments of Agricultural

Produce

Chicken meat products are produced from agricultural
produce (that is, chicken carcass) harvested from
the Group’s biological assets. The Group measures
its agricultural produce (that is, the chicken carcass)
harvested from the biological assets at their fair
value less costs to sell at the point of harvest. Such
measurement is the cost at that date when applying IAS
2 Inventories. A gain or loss arising from agricultural
produce at the point of harvest at fair value less costs to
sell is included in profit or loss and presented as “Gain
or loss arising from initial recognition of agricultural
produce at fair value less costs to sell at the point of
harvest” for the year in which it arises. Changes in the
initial recognition of the Group’s agricultural produce at
fair value less costs to sell at the point of harvest resulted
in gains in the amount of RMB247.9 million for 2020
(2019: RMB402.8 million) in the consolidated statements
of comprehensive income. Agricultural produce is then
transferred to inventories and upon subsequent sales, our
cost of sales are also charged for changes in the initial
recognition of agricultural produce at fair value less costs
to sell at point of harvest.
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Il. Analysis on Capital Resources . EXERDW

1. Liquidity and Capital Resources 1. REHELREXEZR

The Group has funded its operations principally
with cash generated from its operations, borrowings and
shareholders’ capital contributions. The Group’s primary
uses of cash for 2020 were for working capital purposes
and capital expenditures for expansion and improvement
of production facilities.

The Group had received financial assistance from
GMK Finance Co., Ltd. (‘GMK Finance”), whereby the
Group pledges commercial bills received by the Group
in the ordinary course of business to GMK Finance for
discounting in return for cash loans extended to the
Group. The discounting of the commercial bills provides
the Group a way to factor and to obtain cash from the
commercial bills that it receives in its ordinary course of
trading, which in turn allows the Group to increase its
cash flows in advance.

AEEMEBESCTEREHELENE
EMEE  EEUARBERREEARNLEE - 2020
FOAEENTIZRSHAEALELESEN
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Most of the income and expense of the Group are
determined in RMB. The Group has not used any foreign
currency derivative instruments to hedge its exposure to
foreign exchange risk. However, the management closely
monitors the exposures and will consider hedging the
exposures should the need arise.

Capital Structure

As at 31 December 2019, the registered capital of the
Company was RMB1,045,000,000 and the total number
of issued shares of the Company was 1,045,000,000
domestic shares with RMB1.00 each. Upon the listing
of the Company (the “Listing”) on the Stock Exchange
and the completion of the global offering (the “Global
Offering”) of the H shares of the Company (“H Shares”)
on 16 July 2020 (the “Listing Date”), the registered
capital of the Company increased to RMB1,400,000,000,
and the total number of issued shares increased to
1,400,000,000 shares, comprising 1,045,000,000
domestic shares and 355,000,000 H Shares.

During 2020, the Company adopted proactive
financing policies. The total borrowings of the Group
amounted to RMB1,586.2 million, representing a year-
on-year increase of 16.0% as at 31 December 2020.
The increase is mainly attributable to (i) the grant of
a one-year term loan of RMB200.0 million by state-
owned commercial banks at a relatively low interest rate
ranging from 3.2% to 3.4% to purchase raw materials,
benefiting from the financial support policies promulgated
by the PRC government; (ii) leveraging the Company’s
long established good credit rating, the Company was
granted another one-year term loan of RMB485.0 million
by a state-owned commercial bank with an interest rate
ranging from 2.95% to 4.03%, for the purpose of financing
its daily operations; and (iii) the Group’s borrowings
were renewed normally upon expiration during 2020.
The abovementioned new borrowings have effectively
strengthened the Company’s resilience against uncertain
risks brought about by the coronavirus pandemic,
and provided sufficient capital reserve for the normal
operation and rapid development of the Group.

As at 31 December 2020, the debt-to-equity ratio
and debt-to-asset ratio of the Company were 46.8% (31
December 2019: 60.4%) and 41.4% (31 December 2019:
48.9%), respectively.
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MANAGEMENT DISCUSSION AND ANALYSIS

3. Contingent Liabilities and Pledge of Assets

The Group’s bank borrowings as at 31 December
2020 were secured by (i) mortgages of the Group’s lands
situated in the PRC with aggregate net carrying values of
RMB26.0 million (31 December 2019: RMB26.7 million);
(ii) pledge of the Group’s bank deposits of RMB266.1
million (31 December 2019: RMB184.6 million); (iii) pledge
of certain of the Group’s property, plant and equipment
with aggregate net carrying amount of RMB277.0 million
(31 December 2019: RMB249.5 million); (iv) pledge of
certain inventories of the related company with aggregate
net carrying amount of RMB535.0 million (31 December
2019: RMB539.4 million); and (v) guarantee from a related
party for loans up to RMB49.0 million (31 December 2019:
nil).

As at 31 December 2020, the Group did not have any
material contingent liabilities.

PRINCIPAL RISKS AND UNCERTAINTIES

The results and business operations of the Group are affected by
a number of risks and uncertainties directly or indirectly related
to the business of the Group. Primary risk factors known to the
Group are outlined as follows:

Price Risks

Price risks refer to the losses of costs increase or profits decrease
due to the fluctuation of the purchase price and the sales price.
We operate in a competitive industry, where the raw materials
and products are commodities, all of which have been subject
to significant price fluctuations. We are exposed to the risk of
fluctuations of commodity prices, including prices of corn and
soybean meals (which are our primary animal feed ingredients),
chicken breeds and poultry products in China. Fluctuations in
these commodity prices have had and are expected to continue
to have an effect on our profitability. Commodity prices generally
fluctuate with market conditions, including supply and demand,
diseases, government policies and weather conditions in major
agricultural and farming regions.
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Health Risks

Health risks refer to the risks of outbreak of diseases among or
attributed to chicken. A lot of countries have encountered animal
diseases, including but not limited to, foot-and-mouth disease,
avian influenza and other animal diseases. Avian influenza, in
particular H5N1 virus, H7N9 virus and H5N6 virus, is a type
of disease which spreads through poultry and is capable of
killing millions of poultry and may, in some circumstances, be
transmitted to humans, causing symptoms such as fever, cough,
sore throat, muscle aches and, in severe cases, breathing
problems and pneumonia that may be fatal. Outbreak of diseases
in neighbouring areas of any of our production facilities could
raise concerns of the public and our customers on the safety
and quality of our products. To solve health risks, the Group has
implemented comprehensive procedures to prevent diseases
among our breeders and broilers and focuses on reaction
measures in response to any potential risk of disease outbreak.
The Group has a technical specialist responsible for collecting
information relating to livestock disease and providing early
warning. In particular, we implemented a disease and mortality
rate monitoring programme whereby our staff will check
and remove dead breeders and broilers and will inform our
veterinarians accordingly. Our veterinarians monitor the mortality
rate of breeders and broilers on a daily basis and we maintain
records of their health conditions throughout their lifespan. Such
records include feed consumption, mortality, daily egg production,
average egg weight, medication, vaccinations and disinfection
records.

Food Safety Risks

Food safety risks refer to risks of severe customer complaints,
large-scale product recalls and other negative effects resulted
from unqualified product and food safety indicators due to
deficient food safety management system as well as early
warning mechanism. To solve possible food safety risks, we have
established and maintain a quality control system covering each
stage of our operations. In addition to our quality control system
covering each stage of our operations, we have established a
food safety control system covering issues related to our research
and development, supplier certification and management,
procurement, production, storage, transportation and sales and
distribution activities, and has obtained, among other things, (i)
1SO22000 (Food Safety) Certificate and (ii) 1ISO9001 (Quality)
Certificate.
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MANAGEMENT DISCUSSION AND ANALYSIS

Safety Production Risks

Safety production risks refer to risks of corporate property
loss, temporary production suspensions or tarnished reputation
due to production safety accidents caused by deficient safety
management system or inadequate accident preventive measures.
The Group has formulated food safety and management system
manuals and procedure documents in accordance with the
requirements of Food Safety Law of the PRC, GB/T 27341-2009
Hazard Analysis and Critical Control Point (HACCP) System —
General Requirements for Food Production Enterprises and other
laws and regulations and relevant industry standards. Further, the
results of our bacteria tests on our chicken meat products have
complied with the Fresh and Frozen Poultry Product National
Standards of the PRC and we procure our raw materials, Parent
Stock Day-old Chicks and frozen chicken meat products from third
party suppliers that have obtained the necessary licences and
permits.

Epidemic Risks

Epidemic risks are the major risks faced by the development
of animal husbandry. Outbreaks of health epidemics such as
coronavirus disease (COVID-19), the severe acute respiratory
syndrome (“SARS”), Middle East Respiratory Syndrome (“MERS”)
as well as the Ebola virus could materially and adversely affect
our business operations. The Group will continue to monitor
closely the development of the epidemics, assess and react
actively its impacts on the Group’s financial position and operating
results, and ensure hygiene measures have been adopted.
Vehicles, staff, visitors and relevant equipment entering and
exiting the breeder and broiler farms are required to undergo a
disinfection process and be logged, and our staff are prohibited
from bringing their uniforms out of the enclosed farm area to
minimise the chance of introducing bacteria from the external
environment.

In addition, the ongoing epidemic of the coronavirus disease
(COVID-19) since late 2019 has caused significant disruption
to the PRC and world-wide economic activities. To cope with
the risks caused by the COVID-19 pandemic, the Company has
established an epidemic prevention and containment team and
formulated a comprehensive and stringent prevention and control
plan according to the development trend of the epidemic and
national policies, and strived to ensure employee safety, stable
production and smooth sales.
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Policy and Regulation Risks

We are subject to laws, rules and regulations inside and outside
the PRC. Changes in domestic and foreign economic environment
and the continuous development of the poultry industry could
result in the relevant laws and regulations and industry policies
being adjusted accordingly. Such changes may, to a certain
extent, result in uncertainties in the future business development
and operating results of the Group.

SIGNIFICANT INVESTMENTS, ACQUISITIONS
AND DISPOSALS

Since the Listing Date and up to 31 December 2020, the
Group did not have any other significant investments, acquisitions
or disposals.

HUMAN RESOURCES

As at 31 December 2020, the Group had 7,669 employees
who were directly employed by the Group, of which 7,663
employees were employed in the PRC and six employees were
located in Japan. The remuneration packages for the employees
include salary, bonuses and allowances. As required by the
PRC regulations, the Group (i) participates in social insurance
schemes operated by the relevant local government authorities,
and (ii) maintains mandatory pension contribution plans, medical
insurance, work-related injury insurance, unemployment insurance
and maternity insurance. The Group also provides continuing
education and training programmes to its employees to improve
their skills and develop their potential. The Company also
adopted a share award scheme, and any full-time or part-time
employees of the Group (including any director of the Company
(the “Directors”)) are eligible participants under the said scheme.
In June 2020, the Company granted awards to certain selected
participants to recognise their contribution and to provide them
with incentives to retain them for the continual operation and
development of the Group. The scheme has become effective on
16 July 2020.
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MANAGEMENT DISCUSSION AND ANALYSIS

BUSINESS OUTLOOK

1. Competitive landscape analysis:

(1

the Company has gained advantages in the retail field
of processed chicken meat products and ready-to-eat
chicken breast, maintaining a growth rate higher than the
industry average.

a group of excellent companies inside and outside
the industry have entered the market, including white-
feathered chicken companies similar to Fengxiang with
advantages in breeding at its own base and experience
in supplying to catering companies, as well as traditional
food companies that have extended from other meat
products. Also, there are new economy companies with
certain Internet DNA that are good at digital marketing,
and well-known foreign companies with strong brand
advantages and large industrial layouts. The industry
competition is becoming increasingly intense; however, all
chicken food companies face the same challenge: ways
to enlarge the market and to keep consumers. The goal
of the industry is highly consistent. We welcome excellent
companies to participate in fair market competition,
hoping that we join forces to be more professional, to
expand markets, and to provide better products and
services for consumers.

Fengxiang was experiencing a difficult self-revolution in
the past few years. Traditional food companies, especially
those accustomed to the B2B-end business, would face
great challenges when transforming to serving the B2C-
end. We always believe that the biggest opponent must
be ourselves. Whether a company can stick to its original
intention, follow strategies, and constantly jump out of the
comfort zone are the foundations of always seizing the
initiative in the competition.

Fengxiang is confident that we will continue creating
stronger brand differentiation, better user satisfaction,
and higher market share in the market competition in the
future.
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1

Long-term growth strategy:

implementing comprehensive employee stock ownership
plans and core member incentive plans, creating long-
term consistency of interests between the Company and
employees, and fully utilising the subjective initiative of
professionals;

continuing optimising the supply chain structure, matching
the rapidly growing business needs, controlling costs, and
establishing a good industrial ecosystem;

continuing increasing R&D investment, maintaining quality
advantages, as well as providing better purchasing, eating
and interactive experiences for consumers; and

continuing enhancing brand value and consolidating
the comprehensive advantages of product power, brand
power and marketing power.

3. Continuing advancing the process of digital operation
transformation. On the basis of “attracting myriad customers”
through sales channels in first-tier cities, the Company will

switch to refined online offline operations,
of digital operations,

raising the level
improving the capabilities to serve

members and cultivating loyal users and brand fans.
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BIOGRAPHIES OF DIRECTORS, SUPERVISORS AND SENIOR MANAGEMENT
EE EEKSREEEBE

DIRECTORS, SUPERVISORS AND SENIOR

MANAGEMENT

The Directors, supervisors ("Supervisors") and senior

EE EERSAREEE

management of the Company during the year ended 31 December hERHESZ EF(ESDNSRAEEER W
2020 and up to the date of this annual report are set out below: e

DIRECTORS

=3

Name Position in the Company

e

Mr. Liu Zhiguang
BIEH T

Mr. Xiao Dongsheng
HRERE

Mr. Wang Jinsheng
B2 5t A

Mr. Liu Xuejing
BE2REE

Mr. Zhang Chuanli
SR A

Mr. Ow Weng Cheong
=

Mr. Guo Tianyong
SHEBEE

Mr. Zhang Ye
g% BE S A

Mr. Chung Wai Man
ERXEE

A A

Chairman of the Board of Directors and executive Director

EEgIRRUTES

Executive Director and general manager

NITEERBEE

Executive Director and general manager of the breeding department

HNTEF BIRACERBEERIRLRE

Non-executive Director

FWTESR

Non-executive Director

FRTESR

Non-executive Director (re-designated from executive Director to non-executive
Director and resigned as vice general manager on 19 April 2021)

FRTEEQINFAFIRMRTETEBERFATESLH AR EERTY)

Independent non-executive Director

BIUFRTESR

Independent non-executive Director (resigned on 19 April 2021)

B IEHTE E (R2021F4 8198 B 1)

Independent non-executive Director

BUFATES
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BIOGRAPHIES OF DIRECTORS, SUPERVISORS AND SENIOR MANAGEMENT
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The biographical details of the Directors are set out as
follows:

Executive Directors

Mr. Liu Zhiguang (27 3%), aged 41, the chairman of the Board
of Directors and an executive Director. He was appointed as the
chairman of the Board of Directors on 1 November 2018 and a
Director on 6 December 2010. He is primarily responsible for
formulating corporate strategy, planning, business development
and supervising the overall operations of the Group. He is the
chairman of the nomination committee and a member of the
remuneration committee.

Mr. Liu Zhiguang has over 17 years of experience in corporate
and business management and 10 years of experience in the
poultry industry. He joined the Group in December 2010. Prior to
joining the Group, he was an assistant to the general manager
and vice general manager of Shandong Fengxiang Co., Ltd. (Il
HBE#(E=E)BMR A7) (“Fengxiang Group’) from July 2002
to September 2005 and from December 2006 to October 2009,
respectively. He was an assistant to the general manager of
Yanggu Xiangguang Copper Co., Ltd. (BB RENFEERAAF)
(“Xiangguang Copper”) from September 2005 to December 2006
and has been a general manager of Xiangguang Copper since
December 2006. Mr. Liu Zhiguang has been the vice-chairman of
the board of directors and president of GMK Holdings Group Co.,
Ltd. (B IR EE B R A F]) (‘GMK Holdings”) since October
2009. He also has been the deputy secretary of party committee
(2% 8/£3) of GMK Holdings since December 2017. He was
a representative of the Twelfth and the Thirteenth Shandong
Provincial People’s Congress (lLEE ARKE X ).

Mr. Liu Zhiguang obtained a bachelor’s degree in economics
from Central University of Finance and Economics (77 R Bf &% A £2)
in the PRC in June 2002. Mr. Liu Zhiguang also graduated from
the University of Cambridge in the United Kingdom with a master’s
degree in philosophy in July 2006.

Mr. Liu Zhiguang is one of the controlling shareholders of

the Company and the son of Mr. Liu Xuejing, the non-executive
Director.
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Mr. Xiao Dongsheng (HE X %), aged 49, an executive Director
and the general manager of the Company. He was appointed as a
Director on 1 November 2018. He is primarily responsible for the
sales and marketing functions of the Group. He is also a director
of Fengxiang Food and Fengxiang Foods (Japan) Co., Ltd. (BlEER
mik A & 4).

Mr. Xiao has over 23 years of experience in corporate and
business management. He joined the Group in December 2010.
He was a manager of business department in Qingdao division
of the Company from December 2010 to December 2011. He has
been a general manager and the general manager of international
marketing centre of Shandong Fengxiang Food Development
Co, Ltd. (WEEH# R m#ERE B R AQF) (“Fengxiang Food
Development”) since December 2011. He has also been a
general manager of Fengxiang Food Co., Ltd. (Bl & R E R A7)
(“Fengxiang Food”) since June 2019.

Prior to joining the Group, Mr. Xiao worked as a manager of
business department in Qingdao division of Fengxiang Group from
June 1996 to December 2010.

Mr. Xiao obtained a bachelor’s degree in engineering from
Nanjing University of Chemical Technology (7 7 {t T £F%) (currently
known as Nanjing Tech University (F ;= L3 AX£2)) in the PRC in July
1994.

EE EEKSREEEBE

HEREXRE 495 BARRNITEBZFREL
2o FR2018FMAIHEZAAES - HETEHE
AEEHEREHBE BTABERBALEER
mERNEEmESE -

HAAECEREBEEFAEAD23F LR -
% 1M2010F12A M A KR E B - 52010128 £2011
F12A  BFREEARAES DA EBHBLLE - 5201
FRAR FRUREBEFRRERERAFRABEER
BERBNDEEETAKCEREBREHPOALE -
H2019F6 A  HMARBEHFERMARAA(REER
BDEFBLE -

RIMAKREBA - B4 B1996F 67 £20104F
RAETREHEEEE D HEBHIBALRE o

B A MN1994F7TAE SRR Rt TEK (R
MRI¥EKRSB)ITEELER-

Annual Report 2020 F



BIOGRAPHIES OF DIRECTORS, SUPERVISORS AND SENIOR MANAGEMENT

EE EEKSREEEBRE

Mr. Wang Jinsheng (£ # ), aged 58, an executive Director,
a vice general manager, and a general manager of the breeding
department of the Company. He was appointed as a Director on 15
October 2013. He is primarily responsible for the breeding function
of the Group. Mr. Wang is also a director of Fengxiang Food
Development, Fengxiang Industrial and vice chairman of Yanggu
Xiangyu Biological Technology Co., Ltd..

Mr. Wang has over 31 years of experience in the poultry
industry. He joined the Group in September 2013. He was a
general manager of the breeding department of the Company from
September 2013 to August 2015 before the internal department
restructuring and has been a vice general manager of the
Company since September 2013. He then served as the general
manager of the Company from August 2015 to November 2018.

Prior to joining the Group, he served as a technician and farm
head in the breeder farms of experiment field at Beijing Agricultural
University (1t 3 2 % K 2) (currently known as China Agricultural
University (FF B 2 % K &)) from May 1989 to September 1992. He
also served as a vice general manager and general manager of
Chia Tai Broiler Development Centre (1E X A % % & 7.0)) at Beijing
Agricultural University from September 1992 to July 2003. Mr. Wang
served various positions at Chia Tai Group Agro-Industry and Food
Business (China Area) (E XS B EH B MEERER)) from July
2003 to September 2013 as an assistant vice president to the office
of chief director and a president and deputy chairman of the poultry
business division (China Area). He also served as the head of Beijing
Comprehensive Test Station of National Broilers Industry Technology
System (B R A = #7200 88 R I 4R A 7 58 Uh) from June 2009 to
September 2013.

He completed his education specialising in livestock farming from
Zhangjiakou Agricultural College (58 X 0 2 ¥ Z L £ ) in China
in July 1985. He completed his education specialising in business
administration from the Agriculture and Rural Development College (/&
¥ 822 R 20t ) of Renmin University of China (Bl A R AX&) in
the PRC in January 2011. He also obtained a qualification certificate for
senior livestock farming specialist (/= A% & # fl) issued by Shandong
Agricultural Technology Professional Evaluation Committee (1LI5R% & 3
BT % = A& 5F E Z 8 €) in March 2017.
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Non-executive Directors

Mr. Liu Xuejing (%l 2 &), aged 69, the founder of the
Company and a non-executive Director. He was appointed as
a Director on 6 December 2010. He is primarily responsible for
providing advice to the Board of Directors.

Mr. Liu Xuejing has over 36 years of experience in corporate
and business management and 29 years of experience in the
poultry industry. He served as a director of Fengxiang Food
Development from April 1997 to December 2000. He was the
chairman of the Board of Directors from 6 December 2010 to 1
November 2018.

Prior to founding the Group, Mr. Liu Xuejing worked as a
cotton planting worker and technician in Yanggu Anle Town
Liumiao Village (F% & % % % 8 2| B8 #7 ) from August 1971 to
September 1983. Mr. Liu Xuejing served as a factory manager
of Yanggu Vegetable Oil Processing Factory (F5 2% & 1& % M hn T
8 ) from February 1985 to October 1991. He then worked as a
manager for Shandong Yanggu Xumu Company Limited (LU &5 &
&4 E %22 7)) from October 1991 to June 1994. Mr. Liu Xuejing
served as the chairman of the board of directors of Fengxiang
Group since June 1994. He has also been the chairman of the
board of directors of Xiangguang Copper since December 2005.
Mr. Liu Xuejing has been the chairman of the board of directors
and secretary of party committee (¥ Z &) of GMK Holdings
since October 2009 and December 2012, respectively. He was a
representative of the Ninth, the Tenth, the Eleventh, the Twelfth
and the Thirteenth National People’s Congress (2B A R & X
)

o)
= ).

Mr. Liu Xuejing completed his high school education at
Yanggu County Anlezhen High School (B3R & L4 EF E) in
China in July 1969.

Mr. Liu Xuejing is one of the controlling shareholders of
the Company and the father of Mr. Liu Zhiguang, the executive
Director.

Mr. Zhang Chuanli (5&{&1Z), aged 59, is the non-executive
Director of our Company. He was appointed as a Director on 6
December 2010. Mr. Wang is primarily responsible for providing
professional advice and judgment to the Board of Directors.

Mr. Zhang has over 24 years of experience in corporate and
business management. He served as a director of Fengxiang Food
Development from April 1997 to December 2000.
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Prior to joining the Group, he was a teacher at Yanggu
County Experimental High School (5 % & % 1 £), formerly
known as Yanggu County Chengzhen High School (% 2% % i 2
i E), from September 1980 to September 1990. He worked as
an administrative staff at the Yanggu County Development and
Reform Bureau (58 HERERMUE D) from September 1990 to
August 1995. He served as a vice general manager of Fengxiang
Group from August 1995 to August 2001. He has been a director
of Zhongke Fengxiang Biotechnology Co., Ltd. (Ff &I Bl 4 % T 12
fi% {7 5 BR 72 A]) since August 2001. Mr. Zhang has been a director
of GMK Holdings, Luxinan Hospital Co., Ltd. (EFAE B R AR A
7]) and Fengxiang Group since March 2015, October 2015 and
December 2016, respectively.

Mr. Zhang graduated from Liaocheng Teachers College
(03 B &5 = B 2 £ ) in mathematics in the PRC in January
1981. He completed a three-year part-time course in economic
management at Shandong Ganbu Hanshou University (1Ll 5 # 3B K
# K E)in the PRC in June 1993.

Mr. Ow Weng Cheong (& &), aged 59, a non-executive
Director of the Company. He was appointed as an executive
Director on 1 November 2018 and re-designated as a non-
executive Director of the Company on 19 April 2021. He was a
vice general manager of the Company primarily responsible for
the strategic planning and meat procurement functions of the
Group.

Mr. Ow has over 26 years of experience in business and
procurement management. He joined the Group in January 2018
as a vice general manager of the Company. He also served several
positions at Yum Restaurant Consulting (Shanghai) Company Limited
(BB #A(LE) BR2AA), a company principally engaged in
providing management, business and trade consultation services
for the catering industry in China, from April 1994 to December
2017 and his last position was a vice president for procurement
management.

Mr. Ow completed a course of management studies approved
by the Institute of Supervisory Management (currently known
as the Institute of Leadership and Management), which is a
provider of leadership, coaching and management qualifications
in the United Kingdom in November 1984. He also completed the
executive development programme from The Wharton School of
the University of Pennsylvania in the United States in May 2013.
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Independent Non-executive Directors

Mr. Guo Tianyong (38 H B), aged 52, an independent non-
executive Director. He was appointed as a Director on 8 August
2019. He is the chairman of the remuneration committee and a
member of the audit committee and the nomination committee of
the Company.

Mr. Guo has nearly 30 years of experience in banking and
finance industry. Mr. Guo is currently an independent director
of Ping An Bank Co., Ltd. (FZ 1T A R Q7)) (stock code:
000001) since November 2016, the shares of which are listed on
the Shenzhen Stock Exchange, Hundsun Technologies Inc. (18
HEETRMHBERAT) (stock code: 600570) since 2014 and Aa
Industrial Belting (Shanghai) Co Ltd (M ¥ & T & X X4 (L
8) B 17 B R A7) (stock code: 603580) since October 2018, the
shares of which are listed on the Shanghai Stock Exchange. He
has also been an independent non-executive director of Ping An
Healthcare and Technology Company Limited (F % & 5 2 5 &l
HHBRAR]) (stock code: 01833) since May 2018, the shares of
which are listed on the Main Board of the Stock Exchange. Mr.
Guo has been serving as a professor since September 1999.

Mr. Guo worked for the computer department and clearing
centre at Yantai central sub-branch of the People’s Bank of
China from July 1990 to August 1993. He was also involved in
the management in various public companies, including as an
independent director of Fangda Carbon New Material Technology
Co., Ltd. (77 KRR ZFMEEH L R 5 B BR A 7)) (stock code: 600516)
from January 2009 to March 2012, Beijing Shiji Information
Technology Co., Ltd. (It R EAEEE MM B R A A]) (stock
code: 002153) from November 2010 to November 2013, Digiwin
Software Co., Ltd. (SR H AR % A R 2 F]) (stock code: 300378)
from May 2014 to May 2020, Hebei Sitong New Metal Material Co
Ltd CATdE PO 37 A & B M R R 9 B IR Q 7)) (stock code: 300428)
from February 2014 to April 2017, Bank of Guiyang Co., Ltd. (£ F5
SR1T 1D B BR A A]) (stock code: 601997) from March 2010 to July
2017, Zhejiang Orient Holdings Co., Ltd. (/TR F & @ is k£ =
f% 1B BR A F) (stock code: 600120) from October 2017 to October
2020, the shares of which are listed on the Shenzhen Stock
Exchange or the Shanghai Stock Exchange; as an independent
non-executive director of Bank of Tianjin Co., Ltd. (KXZE 1T
A AR A7]) (stock code: 01578) from December 2014 to June
2018 and Jiangxi Bank Co., Ltd. (T FER1TAR 1D B R A Al) (stock
code: 01916) from March 2016 to May 2019, the shares of these
companies are listed on the Main Board of the Stock Exchange.
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Mr. Guo completed his education specialising in control
science from Shandong University (L3 X&) in the PRC in July
1990. He obtained a master’s degree in economics from Renmin
University of China (1Bl A £ KX2) in the PRC in July 1996. He
also obtained a doctoral degree in economics from the Financial
Research Institute of the People’s Bank of China (£ Bl A KRR 7742
T2 B FTFT) in the PRC in September 1999.

Mr. Zhang Ye (3K ¥), aged 49, an independent non-executive
Director. He was appointed as a Director on 8 August 2019. He is a
member of the audit committee and the nomination committee of the
Company.

Mr. Zhang has over 27 years of experience in corporate
and business management. Mr. Zhang worked as a manager in
Samsung Corporation, Shanghai office (= £ & L /8 # F &) from
July 1993 to May 1999. He then worked as a chief executive officer
of Reed Information (SH) Co., Ltd. (EthEE R (LG BRAA)
(formerly known as CBI (Shanghai) Co., Ltd. (ZE & (B A
[ /2 ®])), a company principally engaged in providing consultancy
services in investment information, scientific and technological
information, and business management, from June 1996 to October
2010. Mr. Zhang has been the chairman of Shanghai Enmore
Technology Holdings Co., Ltd. (E/ 82 E & FHZERERAF), a
company principally engaged in providing information consultancy
services, business exhibition, transaction brokerage, supply chain
management and financing services, since November 2010. He has
also been a director of Shanghai Yiguo E-commerce Co., Ltd. (/&
SRETFEEABRAF]) (“Shanghai Yiguo”), a company principally
engaged in providing fresh food sales and distribution services,
since January 2016. Shanghai Yiguo was placed into involuntary
bankruptcy reorganisation by its creditors on 30 July 2020 (the
“Bankruptcy Re-organisation”). As at the date of this annual
report, Mr. Zhang remains as the chairman, a director and one of
the shareholders of Shanghai Yiguo. Mr. Zhang has informed the
Company that the Bankruptcy Re-organisation is still in process. Mr.
Zhang confirmed that he is not in a position to indicate the outcome
thereof. Mr. Zhang was a non-executive director of Lianhua
Supermarket Holdings Co., Ltd., a company listed on the Main
Board of the Stock Exchange (stock code: 00980), from March 2017
to August 2017. He also has been a non-independent executive
director and a chief executive officer of Sunmoon Food Company
Limited, a company listed on the Singapore Exchange Limited
(stock code: AAJ), since December 2018.
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Mr. Zhang obtained a bachelor’s degree in engineering from
Shanghai Jiao Tong University (£ /8% 8 KX 2) in the PRC in July
1993. He obtained an executive master of business administration
degree from Cheung Kong Graduate School of Business (&)L
2 PFt) in the PRC in June 2009. He completed his education
specialising in entrepreneurship in Hupan University (4 B¢ X 2) in
the PRC in March 2019.

Mr. Chung Wai Man ($&1& X), aged 57, an independent non-
executive Director. He was appointed as a Director on 8 August
2019. He is the chairman of the audit committee and a member of
the remuneration committee of the Company.

Mr. Chung has over 27 years of experience in accounting,
taxation and finance. Mr. Chung is currently an independent non-
executive director of Net Pacific Financial Holdings Limited (stock
code: 5QY), the shares of which are listed on the Singapore
Exchange Limited and E Lighting Group Holdings Limited (stock
code: 08222), the shares of which are listed on GEM of the Stock
Exchange.

Mr. Chung worked in various positions at Deloitte Touche
Tohmatsu from August 1993 to August 2000, was the chief
financial officer of Silver Base International Development Co.
Limited from May 2004 to September 2007, a chief financial
officer of Yongkai International Holding Limited from December
2010 to January 2012, a corporate finance director in KVB Kunlun
International (HK) Limited from June 2012 to January 2013 and
a vice general manager and chief financial officer of China Taihe
Group Limited from February2017 to May 2019. He has also
been a vice general manager and chief financial officer of Huapei
Global Capital Limited since June 2019 and a director of Wenhua
Renpei Group Holding Limited (32 ZE {1 & ®4% I8 5 R ‘2 7) since
May 2020. He was also involved in the management in various
public companies, including as a chief financial officer of China
LNG Group Limited (formerly known as Artel Solutions Group
Holdings Limited) (stock code: 00931 from August 2000 to August
2002, a chief financial officer and company secretary of China
Health Group Inc. (formerly known as Venturepharm Laboratories
Limited) (stock code: 08225) from August 2002 to September
2003, an executive director and chief financial officer of Silver
Base Group Holdings Limited (stock code: 00886) from September
2007 to September 2010, an independent non-executive director,
from June 2015 to October 2016, the company secretary and chief
financial officer, from November 2016 to February 2017, and a
non-executive director from February 2017 to November 2017, of
Legend Strategy International Holdings Group Company Limited
(stock code: 1355), the shares of these companies are listed on
the Main Board of the Stock Exchange.
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Mr. Chung also served as a chief financial officer of Yongkai
International Holding Limited from December 2010 to January
2012, and a vice general manager and chief financial officer of
China Taihe Group Limited from February 2017 to May 2019. He
has also been a vice general manager and chief financial officer
of Huapei Global Capital Limited since June 2019 and a director of
Wenhua Renpei Group Holding Limited (X ZE{- hEE R AR A
A]) since May 2020.

Mr. Chung obtained a bachelor’s degree in social sciences
from University of Hong Kong in Hong Kong in December 1989
and a master’s degree in international business management from
City University of Hong Kong in Hong Kong in November 1998. Mr.
Chung has been an associate member of the Hong Kong Institute
of Certified Public Accountants since April 1995 and a fellow of
The Association of Chartered Certified Accountants in the United
Kingdom since November 1999.

SUPERVISORS

Name Position in the Company

HE DR B

Mr. Kong Xiangwei

FLERLE BRAKRES

Mr. Chen Dehe

REELE BRAKRES

Ms. Lian Xianmin
BEEH LT BIRKES

The biographical details of the Supervisors are set out as
follows:

Mr. Kong Xiangwei ( 7L # & ), aged 43, the chairman of
the board of Supervisors (the “Board of Supervisors”) and a
shareholders representative Supervisor. He was appointed as a
Supervisor on 9 January 2016 and reappointed as a Supervisor on 16
September 2019 and 13 November 2020, respectively. Mr. Kong joined
the Group in October 2014. He has been a supervisor of Yanggu
Xiangyu Biological Technology Co., Ltd. since October 2014. He also
was a human resources administration manager of Fengxiang Food
Development from October 2015 to October 2017.
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Prior to joining the Group, Mr. Kong was a manager of Yanggu
Yijia Service Co., Ltd. ([5 & & £ R 7 B R 2 &) from February 2012
to October 2015. He also worked as landscape garden manager of
Shandong Xiangtai Yongan Engineering Technology Co., Ltd. (1L & #
ek & TR £ A R A 7)) from October 2017 to April 2019. Mr. Kong
has been a director of corporate management department in Yanggu
County Agricultural Development Co., Ltd. (F5 38 %% 2 253 B R A 7))
from April 2019 to December 2020.

Mr. Kong obtained a bachelor’s degree in dyeing and weaving art
design from Shandong University of Art & Design (1L 5 T # X172 f7)
in the PRC in June 2002.

Mr. Chen Dehe (BR& &), aged 32, a shareholders representative
Supervisor. He was appointed and reappointed as a Supervisor on
1 November 2018 and 13 November 2020, respectively.

Mr. Chen joined the Group in February 2013. He was a
management officer of the Company from February 2013 to
December 2013. Mr. Chen served as a secretary to the general
manager of the Company from December 2013 to October 2016
and a vice manager of the administrative department of the
Company from October 2016 to March 2018. He also served as
an executive manager of the Company from March 2018 to April
2019. He was a deputy director of Yanggu Xiangyu Biological
Technology Co., Ltd. from April 2019 to September 2019 and
served as director since December 2020. He has been the
supervisor of Fengxiang Food Development, Fengxiang Industrial
and Fengxiang Food since January 2016.

Prior to joining the Group, Mr. Chen worked as a construction
site representative and commissioner for the company system
construction at Shandong Fengxiang LDC, Corporation Ltd. (/L&
Bl —Z P/ A R A F) from July 2011 to May 2012 and from
May 2012 to February 2013, respectively.

Mr. Chen obtained a bachelor’s degree in mathematics and
applied mathematics from Suihua College (421t 2F%) in the PRC
in June 2011.
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Ms. Lian Xianmin (5% % 8), aged 33, an employees representative
Supervisor. She was appointed as a Supervisor on 1 November
2018 and reappointed as a Supervisor on 16 September 2019 and
13 November 2020, respectively.

Ms. Lian joined the Group in March 2012. She was a worker
of Fengxiang Food Development from March 2012 to November
2012. She then served as the planning clerk and the head of the
comprehensive department at Fengxiang Food Development from
November 2012 to November 2013 and from November 2013 to
March 2014, respectively. She worked as the head of the planning
division and a manager of the planning department at Fengxiang
Industrial from March 2014 to January 2015 and from January
2015 to May 2016, respectively. She then worked as a manager
of the operational planning department of the Company from
May 2016 to September 2016. She also worked as a manager of
production planning department and a manager of operational
planning department at Fengxiang Food Development from
September 2016 to July 2017 and from July 2017 to September
2018, respectively. She has been a director of the operational
planning department at Fengxiang Food Development since
September 2018. She has also been the general manager of the
domestic customer department | at Shandong Fengxiang Industrial
Co., Ltd. (ILFRBE#EZEMRAA]), a subsidiary of the Company,
since August 2020.

Ms. Lian completed her education (by way of distance

learning) specialising in accounting from Shandong University of
Science and Technology (LI & % £ KX &) in the PRC in July 2016.
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SENIOR MANAGEMENT

Name

HH

Mr. Xiao Dongsheng
HEEESE

Mr. Wang Jinsheng
i

Mr. Wang Zhixian
E 2B L E

Mr. Meng Tao
hEEE

Ms. Zhou Jinying
ESEZ+

Mr. Shi Lei
AZmEHE

Mr. Luo Pingtao

EE EEKSREEEBE

REEE

it

Position in the Company
") B A

General manager
4 438 piii]

wes WL

Vice general manager and general manager of the breeding department

BlEEERSBEREINBKE

Vice general manager
Bl IR

Vice general manager
Bl g

Vice general manager
Bl 4B 18

Chief financial officer, secretary to the Board of Directors and joint company secretary

BREVKAE EFeWERBEARANE

Vice general manager of the breeding centre

EBEAE BHEFOE B
Mr. Su Xiaolong E-commerce officer
BNEXE BfEGEE
Mr. Ikeda Yoshiaki Chief consultant
R B kA& EE
Mr. Li Libo General manager of the domestic affair department
TR EAE ElAESE P g
The biographical details of senior management of the ARalmBEREREFBELOT:
Company are set out as follows:
For biographical details of Mr. Xiao Dongsheng (¥ X %) EHERAERERTEHEERANERESE &2
and Mr. Wang Jinsheng (E# 2), see “Directors — Executive MAZEBHIEE —HITEE] -
Directors” of this section.
Mr. Wang Zhixian (3£ Z3), aged 55, a vice general manager EZBRELE 555  RARFIRIGKE - REE
of the Company. He is primarily responsible for the food safety BEASERRLXENEEEERE -

and quality management functions of the Group.
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Mr. Wang has over 19 years of experience in food safety and
quality management industry. He joined the Group in August 2001.
He was a vice general manager of Fengxiang Food Development
from August 2001 to August 2011. He served as a vice general
manager of food business department of Fengxiang Food
Development from August 2011 to July 2016. Mr. Wang served
as a general manager and an executive director of Xingwen
Tianyang from July 2016 to October 2019 and from May 2016 to
October 2019, respectively, and served as an executive director
and general manager of Yanggu Xiangyu Biological Technology
Co., Ltd. from October 2014 to May 2017. He has been a general
manager of Fengxiang Industrial since December 2011.

Prior to joining the Group, he also worked as a factory director
of the refrigerated processing plant of Fengxiang Group from July
1996 to August 2001.

Mr. Wang completed his education specialising in Chinese
enterprise operator project from Peking University (1t X X&) in the
PRC in July 2017. He also completed his education specialising in
refrigeration from Shandong Commercial School (1L 5% 7 ¥ ££7)
in the PRC in July 1986.

Mr. Meng Tao (&%), aged 53, a vice general manager of the
Company. He is primarily responsible for the operational planning
and supply chain centre of the Group.

Mr. Meng has over 31 years of experience in meat product
industry. He joined the Group in February 2013. He was a
vice general manager of production department of Fengxiang
Food Development from February 2013 to November 2013.
He served as a general manager of production department of
Fengxiang Industrial from November 2013 to September 2016.
Mr. Meng served as a vice general manager of Fengxiang Food
Development from September 2016 to February 2018.
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Prior to joining the Group, Mr. Meng served as the head
of processing factory, a deputy manager of meat production
department and a general manager of feed business department
of the Beijing Dafa Zhengda Co., Ltd. (1t R K& E KABR A
7]), a company principally engaged in broiler production and
food production and processing, from August 1989 to November
2010. He also worked as a general manager of Inner Mongolia
Grassland Development Co., Ltd. (REHEFREERHER A
7l), a company principally engaged in prairie meat production,
from November 2010 to December 2011. He also served as the
head of supply chain management department and social breeding
department of the COFCO Meat (Sugian) Co., Ltd. (F1RAR (7
#) BB 2AF]), a company principally engaged in operating poultry
breeding farms, breeder farms, broiler farms and slaughtering and
processing plants, from December 2011 to December 2012.

Mr. Meng completed his education specialising in mechanical
engineering from Beijing Union University (1t 5 B K # i T 12 22
B) in the PRC in August 1989. Mr. Meng was awarded the Post
Experience Certificate in engineering business management from
The University of Warwick in the United Kingdom in November
2002.

Ms. Zhou Jinying (A1), aged 48, a vice general manager
of the Company. She is primarily responsible for the marketing
and brand building functions of the Group.

Ms. Zhou has over 23 years of experience in marketing and
media industry. She joined the Group in February 2018. She has
been a vice general manager of the Company since February
2018.

Prior to joining the Group, Ms. Zhou served as a reporter of
the China Central Television (Bl # R E 1% &) from April 1998 to
June 2005. She also worked as a director and general manager
of the public affairs department, a senior general manager of
business planning department of Inner Mongolia Yili Industrial
Group Co., Ltd. (REHFFEZSERMHER A F), a company
whose shares are listed on the Shanghai Stock Exchange (stock
code: 600887), from July 2005 to March 2016. Ms. Zhou served
as a general manager of the brand management centre and a
chief brand officer at GMK Holdings from September 2016 to April
2018. She was a vice general manager and chief brand officer of
GMK Holdings from April 2018 to January 2019.

Ms. Zhou obtained a bachelor’s degree in cultural business
management from Beijing Film Academy (It RE ¥ 2[3) in the
PRC in June 1998.
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Mr. Shi Lei (%), aged 35, the financial officer, the secretary
to the Board of Directors and a joint company secretary of the
Company. He is primarily responsible for the financial aspects of
the Group.

Mr. Shi has over 11 years of experience in finance, accounting
and management. He joined the Group in June 2013. He was a
vice general manager of financial budget and analysis department
of the Company from June 2013 to November 2013. He served
as a financial manager of the Company from November 2013
to December 2015. He then served as an assistant director
of financial centre of the Company from December 2015 to
February 2018. He has been a supervisor of Xingwen Tianyang
and Yucheng Fengming since May 2016 and August 2017,
respectively.

Prior to joining the Group, He worked for the finance
department of the Qingdao Zhengda Co., Ltd. (E&ERBRA
7]) from January 2008 to June 2010. He worked as a supervisor
of the finance department of OSI Group (Weihai) Poultry
Development Co., Ltd (& & (B /8) R4 E R AR A7) from June
2010 to June 2013.

Mr. Shi obtained a bachelor’s degree in financial management
from Qingdao Agricultural University (5 5 £ ¥ X&) in the PRC
in July 2007. He also completed his education specialising in
Chinese manager project from Peking University (1t X A£) in
the PRC in April 2017. He obtained a qualification certificate for
accountant issued by Qingdao Southern District Finance Bureau
(FEMMEKEB) in July 2008. He completed a chief financial
officer programme of the China Europe International Business
School (F BB T 28k ) in China in November 2018.

Mr. Luo Pingtao (% ¥ &), aged 56, a vice general manager
of the breeding centre of the Company. He is primarily responsible
for the day-to-day management of the breeding centre of the
Group.

Mr. Luo has over 32 years of experience in the chicken
breeding industry. He joined the Group in October 2013. He
was a vice general manager of breeding centre of the Company
from October 2013 to August 2015. He then served as a general
manager of breeding centre of the Company from August 2015 to
June 2017 before the internal department restructuring.

Prior to joining the Group, Mr. Luo served as a technician and
an assistant general manager of the Beijing Poultry Breeding Co.,
Ltd. (It RKXBEEH R A7) from October 1988 to January 2007
and from January 2007 to October 2013, respectively.
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Mr. Luo obtained a doctoral degree in animal genetics,
breeding and reproduction from China Agricultural University
(FFE £ % KE) in the PRC in June 2006. He also obtained a
qualification certificate for senior livestock farming specialist (/= 4%
& MU AD) issued by Beijing Senior Professional Technical Position
Review Committee (IR M EREERMBFFEZE L) in
September 1997.

Mr. Su Xiaolong (% /%), aged 40, an officer of the retail
department (Division 3) (previously known as the e-commerce
department) of the Company. He is primarily responsible for
managing the day-to-day operation of the e-commerce affairs of
the Company.

Mr. Su has around 19 years of experience in e-commerce
industry. He joined the Group in December 2018 as an
e-commerce officer of the retail department (Retail Division 3)of
the Company.

Prior to joining the Group, Mr. Su served as a marketing
commissioner at IBM Blue Express Computer Technology Co.,
Ltd. (IBMEEREFH KK M AR AF) from September 2001
to September 2005. He worked as a marketing manager and
business manager at Acorn International Inc. (1% R BIBR i 5 B R
‘A 7A]), a company whose shares are listed on the New York Stock
Exchange (stock code: ATV), from October 2005 to January 2008.
He was an officer of Beijing Golden Egg E-commerce Co., Ltd. (it
ReEEFHEERAF)and Cotton Times Technology Co., Ltd.
(2R AR BB A AF]) from February 2008 to September 2009
and October 2009 to October 2011, respectively. He also served
as a general manager at Kangmei Kerry (Beijing) Trading Co., Ltd.
(=T (UER)mB AR AF) from April 2012 to November 2018.

Mr. Su completed his education specialising in mine surveying
from Beijing Polytechnic College (1t = T ¥ B 2 3 172 %) in the
PRC in July 2001.

Mr. Ikeda Yoshiaki (it H R B&), aged 66, a chief consultant
of the Company. He is primarily responsible for managing the
operation of the Group’s Japan research and development centre.
He is a chief adviser of Fengxiang Foods (Japan) Co., Ltd. (Bl&# &
mik & 4).

Mr. lkeda has over 43 years of experience in research and
development of chicken meat products. He joined the Group in
July 2017 as the Japan research and development officer of the
Company.
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Prior to joining the Group, Mr. Ikeda was the head of
research and development department and quality and assurance
department at Yokohama Co., Ltd. (f& & 7 & E k= €4t) from
January 1977 to March 2001. He served various positions in the
food research and development department and the products
development department at the Foodlink Corporation (7—RK'J>r
7 ¥ £ 4t) from May 2001 to March 2017 and his last position
is the assistant of the head of business department and executive
Director.

Mr. lkeda completed his education specialising in marine
navigation from Toyama National College of Maritime Technology
(BZELEmMeEEMER) in Japan in September 1976. He
obtained a chef certificate issued by Nagasu Kazuji, Governor of
Kanagawa in October 1992.

Mr. Li Libo (Z3¥), aged 48, a general manager of the
procurement department (previously known as the domestic
affairs department) of the Company. He is primarily responsible
for the domestic sales.

Mr. Li has over 25 years of experience in logistics and
distribution. He joined the Group in July 2012. He then held
various positions in Fengxiang Food Development. He served as
a vice general manager of food business department, a general
manager of the procurement centre, vice general manager, officer
of the distribution channel department and general manager of the
procurement department and the distribution channel department
of Fengxiang Food Development from July 2012 to July 2018. He
has been the general manager of the procurement department of
the Company since July 2018.

Prior to joining the Group, he worked as a manager of delivery
centre and a manager of production and sales department of
Fengxiang Group from July 1995 to July 2012.

Mr. Li completed his education specialising in overseas
economic management from Shandong Light Industry Economic
Management School (LB & & T 24 EEE L) in the PRC in
July 1995. He completed his education specialising in business
management from Peking University (it = AXZ) in the PRC in
October 2006. He also completed his education specialising
in Chinese Enterprise Operator Project in Guanghua School of
Management of Peking University (1t X X&) in the PRC in July
2017.
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Save as disclosed above, none of the Directors, Supervisors
and senior management (i) hold any other directorship in
other publicly listed companies in the last three years; (ii) has
any relationship with any other Directors, Supervisors, senior
management, substantial shareholders or controlling shareholders
of the Company; (iii) hold any other position in the Company or
other members of the Group; (iv) hold any other interest in the
shares of the Company with the meaning of Part XV of the SFO;
and (v) has other information relating to him/her that should
be disclosed pursuant to the events under Rule 13.51(2)(h) to
13.51(2)(v) of the Rules Governing the Listing of Securities on the
Stock Exchange (the “Listing Rules”).

UPDATE ON DIRECTORS’ INFORMATION

Mr. Wang Jinsheng became vice chairman of Yanggu Xiangyu
Biological Technology Co., Ltd. since December 2020.

RE-ELECTION OF DIRECTORS

On 13 November 2020, Mr. Liu Zhiguang, Mr. Xiao
Dongsheng, Mr. Ow Weng Cheong, Mr. Wang Jinsheng, Mr. Liu
Xuejing, Mr. Zhang Chuanli, Mr. Guo Tianyong, Mr. Zhang Ye and
Mr. Chung Wai Man, members of the third session of the Board of
Directors, have been re-elected as Directors of the fourth session
of the Board of Directors as approved by the shareholders of the
Company (the “Shareholders”) at the 2020 third extraordinary
general meeting held on 13 November 2020 by way of an ordinary
resolution.

RE-ELECTION OF SUPERVISORS

On 13 November 2020, Mr. Kong Xiangwei and Mr. Chen
Dehe, the shareholders representative Supervisors of the third
session of the Board of Supervisors, have been re-elected as
Supervisors of the fourth session of the Board of Supervisors
as approved by the Shareholders at the 2020 third extraordinary
general meeting of the Company held on 13 November 2020.
Ms. Lian Xianmin, the employees representative Supervisor of
the third session of the Board of Supervisors, has also been
re-elected as employees representative Supervisor of the
fourth session of the Board of Supervisors at the employees
representative meeting held on 13 November 2020. During the
Reporting Period, Ms. Lian received an annual remuneration of
RMB300,000.
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CHANGES OF DIRECTORS AND SUPERVISORS

During the Reporting Period and up to the date of this annual
report, the changes in Directors and Supervisors are as follows:

Change of Directors

Mr. Ow has been an executive Director of the Company since
1 November 2018 and has been redesignated as a non-executive
Director of the Company with effect from 19 April 2021. Mr. Ow
entered into a service contract with the Company in relation to
his re-designation as a non-executive Director for a term of three
years up to the end of the fourth session of the Board of Directors
commencing from 19 April 2021. His directorship will be subject to
retirement by rotation and re-election pursuant to the articles of
association of the Company (the “Articles of Association”).

For biographical details of Mr. Ow, please refer to the
announcement dated 19 April 2021 of the Company.

Mr. Zhang Ye (“Mr. Zhang”) has tendered his resignation
from his position as an independent non-executive Director and
a member of the audit committee and the nomination committee
of the Company on 19 April 2021. Mr. Zhang’s resignation will be
effective after the election of a new independent non-executive
Director at a general meeting of the Company to fill his vacancy.

On 19 April 2021, the Board of Directors resolved to propose
to nominate Ms. Zhao Yinglin (“Ms. Zhao”) as an independent
non-executive Director, a member of the audit committee and
the nomination committee of the Company with the term of office
commencing from the date on which approval is obtained at the
upcoming AGM until the expiry of the term of office of the fourth
session of the Board of Directors. The proposed appointment of
Ms. Zhao as an independent non-executive Director is subject
to the consideration and approval of the Shareholders at the
upcoming AGM of the Company.
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Changes of Supervisors

On 31 March 2021, Mr. Kong Xiangwei tendered his
resignation from his position as a shareholders representative
Supervisor of the Company and the chairman of the Board of
Supervisors.

The Board of Supervisors resolved to propose to nominate Mr.
Zhang Jun (“Mr. Zhang Jun”) as a shareholders representative
Supervisor, with the term of office commencing from the date on
which approval is obtained at the upcoming AGM of the Company
until the expiry of the term of office of the fourth session of the
Board of Supervisors. The proposed appointment of Mr. Zhang
Jun as a shareholders representative Supervisor is subject to the
consideration and approval of the Shareholders at the upcoming
AGM of the Company.

For the biographical details of Mr. Zhang Jun, please refer to
the announcement dated 31 March 2021 of the Company.

EE EEKSREEEBE

2021F3A31H F FLEBELEEREFEALF K
RREREENEZTSETEORE -

EERERE  EZRRAREALE((RERE)D
RBERRAREE  EHENBETZARRRRBF
AELHAEEFNEESFSETHERFL 22
ZERELERBRRRESAFBRRRBBET
ZARBBRBFRELEZ AL -

ARARELENBEEABAL2EARRBHA
20214 3A3MHZ A E -

Annual Report 2020 F



REPORT OF BOARD OF DIRECTORS
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The Board of Directors is pleased to present its report
together with the audited consolidated financial statements of the
Company for the year ended 31 December 2020.

PRINCIPAL BUSINESS

The principal business of the Company is the R&D,
processing and sale of chicken meat products made with white-
feathered broilers. Main products include processed chicken meat
products and raw chicken meat products.

RESULTS

The results of the Group for the year ended 31 December
2020 are set out in the consolidated financial statements on pages
135 to 136 of this annual report.

DIVIDENDS DISTRIBUTION

The Company has adopted in its general dividend policy. The
Company has implemented a three-year dividend plan, pursuant
to which, in the absence of certain special circumstances, if
the Company records profit for the year and its accumulated
undistributed profit is positive, and is capable of meeting the
actual demand for distribution, the Company shall distribute
dividends in cash, and the aggregate profits distributed in cash
for such three years shall not be less than 30% of the total
distributable profits realised for the latest three years as set
out in the Company’s consolidated financial statements and the
dividends to be distributed in each particular year shall be decided
by the Board of Directors. Any proposed distribution of dividends
shall be formulated by the Board of Directors and will be subject to
approval at the Shareholders’ meeting. A decision to declare or to
pay any dividends in the future, and the amount of any dividends,
will depend on a number of factors, including our results of
operations, cash flows, financial condition, capital adequacy ratio,
payments by our subsidiaries of cash dividends to us, business
prospects, statutory, regulatory and contractual restrictions on our
declaration and payment of dividends and other factors that the
Board of Directors may consider important.
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According to the applicable PRC laws and the Articles of
Association, we will pay dividends out of our profit after tax only
after we have made the following allocations:

* recovery of accumulated losses, if any;

+ allocations to the statutory reserve equivalent to 10%
of our profit after tax, and, when the statutory reserve
reaches and is maintained at or above 50% of our
registered capital, no further allocations to this statutory
reserve will be required;

» allocations, if any, to a discretionary common reserve
fund that are approved by our shareholders in a
Shareholders’ meeting; and

» allocation of employee welfare funds to be borne by the
Company.

The Articles of Association stipulates that the Company may
distribute dividends by means of cash, stock or a combination
of cash and stock. There is no assurance that we will be able to
declare dividends of such any amount each year or in any year.

The Board of Directors has resolved to declare a final
dividend of RMB0.03 per Share (tax inclusive) in cash for the year
ended 31 December 2020 (2019: nil). The proposed final dividend
is subject to the consideration and approval by the Shareholders
at the forthcoming AGM to be held on Friday, 28 May 2021. The
final dividend is payable to the Shareholders whose names are
listed in the register of members of the Company on Thursday,
10 June 2021, in an aggregate amount of RMB42.0 million. The
final dividend will be denominated and declared in RMB. The final
dividend on domestic Share will be paid in RMB and on H Share
will be paid in Hong Kong dollars. The relevant exchange rate for
conversion shall be calculated based on the average central parity
exchange rate of the five business days preceding the date of the
AGM, as quoted by the People’s Bank of China. Once approved
by the AGM, the final dividend is expected to be distributed on or
before Wednesday, 28 July 2021.
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Pursuant to the Notice of the State Administration of Taxation
on lIssues Concerning Individual Income Tax Collection and
Management after the Repeal of Guo Shui Fa [1993] No. 045
(Guo Shui Han [2011] No. 348), individuals who are resident
outside the PRC and who hold shares issued in Hong Kong by
domestic non-foreign invested enterprises enjoy preferential tax
rate in accordance with the tax conventions between Mainland
China and the country where the residents reside and the tax
arrangements between the Mainland China and Hong Kong
(Macao). Individual shareholders will be generally subject to a
withholding tax rate of 10% when domestic non-foreign invested
enterprises which issue shares in Hong Kong distribute dividends
to their shareholders, unless otherwise required by the regulations
of relevant tax laws and tax conventions. Pursuant to the Notice
on the Issues Concerning Withholding the Enterprises Income
Tax on the Dividends Paid by Chinese Resident Enterprises to H
Share Holders Who Are Overseas Non-resident Enterprises (Guo
Shui Han [2008] No. 897) of the State Administration of Taxation,
we are obliged to withhold and pay enterprise income tax at the
rate of 10% from dividends paid or payable for H Shares when
distributing dividends to non-resident enterprise shareholders of
H Shares. No tax is payable in Hong Kong in respect of dividends
paid by us according to the current practice of the Hong Kong
Inland Revenue Department. Shareholders are recommended to
consult their tax advisers regarding the tax implication in the PRC,
Hong Kong and other tax implications arising from their holding
and disposal of H Shares of the Company.

ANNUAL GENERAL MEETING

The AGM of the Company will be held on Friday, 28 May
2021. The notice of the AGM will be published and dispatched to
the Shareholders in due course in the manner as required by the
Listing Rules.

SHANDONG FENGXIANG CO., LTD. WWREBE#KRGERA A

RAECE R 75 42 1B B 7 Bl 7 8% [1993]0455% X
HREILEEBEEAMSHBE R B RN (B K
[2011]3485%%) » BIANERBEAFBEANIEIINGERE
EEERBRTORE RBEPEAMHEEREFH
MR E MR E A EFECRP) R ZH =
TEERE EEEBRTRENERNIEIIERED
¥MBRESRBRER  BREBBEMB KB ES
ME  EARE—IRIZ10%HNTERM R M - 1R
B RARHBGHEREANPRAERCEMEIEER B
EHBRBRERERENMAULCEMSHREBBENE
A (B 1 [2008]18975%) + B MIFEE R EHR
B RIREENE BE - BERBNE kB HAR R
EFRZRI0%M R ENBEEMEH - BRESEHB
BBRTER  BRMETEIMNREBEBHT - R
REHARHEARAHBRHNFEHE  EFREMFE
Y8 AQREERRATEAHEER -

BRERBFERE

RAFHR2021F5A288 (2B A) BRITREB
FRE -BREBFAEBEBNEERRR(ETR
ADRENTATNERAKRTE -



REPORT OF BOARD OF DIRECTORS

CLOSURE OF REGISTER OF MEMBERS

In order to determine the entitlement to attend and vote at
the AGM, the register of members of the Company will be closed
from Tuesday, 25 May 2021 to Friday, 28 May 2021 (both days
inclusive), during which period no 